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“Storytelling is one way of making traditional knowledge
of the Thai people continue to flourish into the future.
Until now, telling stories about people and events behind
the scenes has been a strategy that’s central to increasing the
perceived value or worth of handicrafts. In any case, the story

has to be told in a way that’s more appropriate to modern
values. We believe that making innovative crafts a part of
people’s lives is tantamount to passing on the value of Thai

art and craft to the new generation. At the same time, art
and craft makes considerable contributions to the strengths
of the community in a sustainable way.”
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Amparwon Pichalai
CEO of SACICT
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The handicrafts of Thailand are manifestations of
a culture transmitted through many generations of
skilled craftsmen. Time passes. Over the years, things
around us have changed, from the house we live in
to the advent of new technology and resources that
continue to dwindle. All of this has given an incentive
for the handicrafts of various localities to evolve and
become more diverse. From a historical perspective, it
may give an impression that its originality is gradually
diminishing. But from the outlook of the transfer and
development process, handicraft as an art has under-
gone some adjustments, which in turn enables it to be
contemporary with the way of modern times. In the
process, it opens a new avenue for the transfer of tradi-
tional knowledge to a new generation.

The concept of “Retelling the Detailing”, which
seeks to communicate an account of past events from
a different standpoint, represents one of several design
trends that people look forward with interest. The idea
has been applied in the making of new products in a
catchy and creative fashion. It’s also put into practical
use in presenting the richness of original works in ways
never seen before. In process of time, the visible form
and detailing are reduced or altered to comply with
social value perspectives at the present time. All this
has evolved into a strategy to make handicrafts capable
of answering the specific needs of the new generation
and preserve it from oblivion.

In addition, the power of storytelling about
behind-the-scenes events goes a long way to increase
the perceived value or merits of Thai handicraft and
raise its profile internationally. By featuring distinctive
attributes and cultural traditions unique to various
regions around the country, it’s fair to say that Thai
handicraft goods will be able take pride of place
abroad. Meantime, at home when handicraft grows
from cottage business and mature to become a secure
manufacturing industry, it symbolizes the role we play
in helping to preserve the rich traditional art and
make it flourish for a long time to come.
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It can be said that up to this time consumer behavior
has changed tremendously. Nowadays, people research
into every bit of information, compare prices and
quality, and pay attention to the origin from which an
article or product is sourced. Similarly, the manu-
facturer and service provider have relied on the power
of “storytelling” as a means to add value to their
products and services. Oftentimes it’s about sharing
an account of behind-the-scenes events and the
manufacturing process that involves elaborate crafts-
manship and details. Storytelling provides a window
of opportunity to communicate a good value that will
lead a consumer to choose a specific product.

Because handicrafts are products of a tradition
that is transmitted through time, storytelling has been
the norm in getting the good value across to the
informed public. As time goes by, it’s necessary to
restate the true understanding and relative importance
of those products once again and from a new per-
spective. Retelling the story provides an avenue to
highlight new details about the manufacturing
process, reconnect with the consumer, and promote
an appreciation of meticulous attention to detail.

We may choose to tell a story about various steps
in the manufacturing process, from material selection
to design to a series of societal events associated with
a specific product. It can be a story about how a brand
was born or the history of a community. The story can
be told in new language and style through different
types of modern media in a bid to raise the value of
the brand. Storytelling comes in handy as a way to
illustrate how a good product is passed on from
generation to generation and continues to flourish
into even more attractive physical form. In the end,
it gives the manufacturers every reason to take pride
in the knowledge bestowed upon them by their
ancestors. For the consumers, it’s the opportunity
to see and show appreciation to products that
deserve it.




Anodised
Wicker

Tino Seubert @ lgiwafaadangy
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British designer Tino Seubert
uses materials totally opposite
in nature, in this particular
case T-slotted anodized alumi-
num framing and lengths of
rattan woven together to make
a piece of wicker furniture.
The technique is of similar
character to the well-known
concept created by Danish
designer Bgrge Mogensen and
American artist Donald Judd.
It’s a marriage of aluminum
framing, which stands for
industry, and the rattan bark
that symbolizes nature. The
two materials stand in welcome
contrast toeach other in an
interesting way. (Photo: Jenna
Smith)
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Grid Collection:
Vastly patterned
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Adapted from ancient art, Grid
Collection features a network
of decorative diamond shapes
with floral ornaments. The
delicate network of intersect-
ing lines is redesigned to be
contemporary with modern
times and simple to look at.
The work is part of a SACICT
project that seeks to define the
distinct identity of Thai Ben-
jarong, or five-color design.

Design: Pornphun Sutthipraph
a with the Benjarong Group of
Bang Chang, Samut Song-
khram Province/From: Sig-
nature Collection/By: SACICT
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Lamp

TanlngUnseFadnenauanadlu Wunislfugduuugyassdldidinu

PPN , .o . o 5
qammmmugﬂw LW'P]L’Q’ltﬁ]@’]ﬂﬂf‘!NLﬁ’TﬂN’]ﬁW’ﬂ’\ﬂqu'ﬂﬂ@Q [RNLUU:

Aunqunl WA wazyyanintiugasd anlasanisWmundnansnd

wryassAlng SACICT

Featuring a clean and simple appearance that’s characteristic of

Japanese art, the Hanging Lamps represent a beautiful adaptation

of Thai Benjarong design. The reduced visual quality of a criss-

cross pattern is intended to answer the specific design needs of

younger consumers. Design: Kris Putpim and Boonyarat Benjarong,
/From: Signature Collection/By: SACICT
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Headphones
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These headphones stand out
from the rest in that the hoods
that conceal the drivers are
adorned with a crisscross
pattern symbolic of Thai
Benjarong design. The sur-
prising decoration is intended
for the young generation now
that music is interwoven into
the fabric of society. Design:
Kris Putpim and Boonyarat
Benjarong/From: Signature
Collection/By: SACICT



Naga Matchbox
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The story of Naga, or the
snakelike reptile in Indian
mythology, is retold once again
on the cover of a handcrafted
silver matchbox. The great
serpent that’s symbolic of
Nakhon Phanom Province is
represented in bas-relief form.
Design: Kris Yensudjai and
the Community of Silverware
Craftspeople, Nakhon Phanom
Province/From: Signature

Collection/By: SACICT

Coat and Pants-
Taemmi Silk
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An overcoat and a pair of pants
are made the old-fashioned
way of Taemmi silk that’s the
pride of Khon Kaen Province.
Design: Kris Yensudjai and
the Mudmi Silk Weavers Group
of Ban Hua Fai, Khon Kaen
Province/From: Sustainable
Craft/By: SACICT
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noodle
stool

Lr’héa@a aanuuulng 56"
Studio anntAnBRIWl &1L
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The story of the ubiquitous
noodle restaurant stool is
retold in a compelling new
way that’s enhanced with color.
A product of the designer
group 56" Studio, the seat
without backrest or arms is
adorned with embroidery in
lively shades. It’s silhouetted
against plastic mat design
that evokes an older genre of
contemporary cultures. (Photo:
56" Studio)
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Old-New Stool
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As modern technology gives
rise to new kinds of woodwork
ing, perhaps it’s time to look
back at how good things were
made back in the day. Arousing
curiosity and interest, a wood
stool is handcrafted of reclaimed
timber in different colors and
textures. Design: Thinkk
Studio and the Carving Group,
Ban Tong Kai, Chiang Mai
Province/From: Thai Navata-
silp/By: SACICT

SACICT retelling e detailing 2019
9

Footed tray with fish
pattern
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A set of earthenware adorned
with fish design is made by an
old process, by which wood ash
was used to build decorative
coating on the pottery surface.
Nowadays, the same cloning
method continues, only this
time ash from solid fuels in
household cooking is used
instead. Design: Pim Sudhi-
kam and Mo Jirachaisakul
Studio/From: Thai Navatasilp/
By: SACICT

Old Rose Candle
Holders
Fafisuannezgdiflanguans
Fuifudamdan aanuuu:
Trimode Studio WATN{NAAN
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anlasenIsWamuIRAR U lne
winAail SACICT

From the designer group Tri-
mode Studio, a trio of candle
holders is crafted of aluminum
with bas-relief molding and
handles wrapped by interlacing
bundles of rope. Design:
Trimode Studio and the En
graved and Embossed Metal
work Group, Thip Kam Kua
Yong, Chiang Mai Province/
From: Thai Navatasilp/By:
SACICT



Thonet
no.14
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Thonet No. 14 is a chair design
that has been in production
since 1895, and counting. Today,
it’s regarded as one of the
world’s classics. Over time, its
great reputation gave rise to
never-ending story retelling
as new stars were created. The
latest version above is by James
Irvine, a UK-born designer
workng in Milan. (Photo: Muji)
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WHERE ARE YOU FROM?

“auN1aInluw? AedauaeuseniuuinaiTusidAmeda Innovative
Craft Award 2018 tasinmilszanawialy (feenin) sesaesilamed suimnl
AReIIT1 wazlssiudned qauans wazifluniseanuuunigliuusfn
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The award-winning chair named “Where are you from?” is the work
of Thanavat Klongvishar and Prapanpong Suksawang. The duo won
the Innovative Craft Award 2018, a top prize in the private-sector
professionals category, for their work in industrial furniture design.
They used materials common in craft making, such as rattan, wood,
and ceramics, to build furniture, a concept that inspired people
to connect with the story they could relate to.
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Outside-
invase

Alaiuasana@enlds Hans Tan
AINMILATUNe FTIa LT uAN e
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wuenanlud wIauAReLLAN
AANLNEIU LLﬁwﬁﬁmmmﬂguﬁﬂ
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(NW: Hans Tan)

Browsing around antique
stores, designer Hans Tan of
Singapore comes up with the
idea of retelling an old story
in a powerful new way. He
takes the boring floral vase
up a notch by giving it a new
skin in white bas-relief design.
Where suitable, a part of the
old outer layer is exposed to
offer a window on history.
(Photo: Hans Tan)

Patch Work
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“Patchwork” is about transfor-
ming the ever-present plastic
chair into something with
exciting new form, color, and
texture. Designer Parsuree
Wirachwiboolkit gives the
plastic chair a complete
makeover by upholstering it
in multi-color patchwork. The
metamorphosis of purpose
gives the ordinary object
entirely new meanings. The
new look gets its inspiration
from the way people im-
provise furniture to fit the
speific needs of the elderly.
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In a world where technology is rapidly changing the
way we live, an escape to nature has become the norm
among people yearning to spend time away from
the hustle and bustle. It’s an attitude that’s reaching
across the new generation to the extent it gives rise
to the popular phrase “Green is the new gold”. But
in reality, most people still face many limitations in
daily living, which doesn’t allow them to spend time
in nature as much as they want to. For this reason,
letting nature participate in daily living has become
an upward trend in home and workplace decoration.
To escape the everyday distractions, people engage in
activities to make the home and office look and feel
fresh. Decorating with plants has become an inter-
esting alternative and a new direction in which our
lifestyle is changing. The new trend is clearly visible
in the green foliage of tropical plants used in home
decoration. The color of life represents nature and
it’s in everything from the floor to home décor items.

There is a growing environmental awareness in
the wake of natural disasters that have become more
violent resulting in devastating impacts. Often, when
the desire for a return to nature is not fulfilled, people
rely on their imagination to create a “virtual nature”
experience using colors and symbolism in mimicking
a natural environment. They employ new techniques
and procedures to create surreal conditions. This is
manifested in the kind of materials used in bringing
creative works into existence. In a nutshell, the change
that has taken place is impacting the way we live. We
are seeing more alternative materials being used while
old technologies make way for new ones in a bid to
answer the specific lifestyle needs of the modern time.




Feather Lamp
IﬂuiWﬁ%ﬂﬁuﬁmmugﬂmqm
ansuddn Tnaldauunuannd
unuluthduiiseudengan 163
AL TsusadasanFansaane sy
figazdioaiun MAwdannis
flandsnadarinlflAiaesdauun
#laaafueenuunilag A Modern
Grand Tour (n2wW: A Modern
Grand Tour)

Floor-standing lamp design
mimics the shape of an ostrich,
the flightless fast-running
African bird. Imitating a bird
leg, the lampstand is crafted
of a palm tree represented in
simplified form. The crown of
pleasingly graceful feathers
functions as lampshade. Each
feather is hand-dyed to achieve
beautiful color graduation.
The lamp is designed by
A Modern Grand Tour. (Photo:
A Modern Grand Tour)
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Exotic Birds
Collection
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Studio ROOF (A7%: Studio ROOF)

A collection of bright-colored birds of the Tropics is a great way
to decorate with pictures. Created by the designer group Studio
ROOF, the exotic bird collection features three strikingly beautiful
bird species that are gifts from nature. They include the parrot,
the toucan, and the cockatoo. The works of art are made using
recycled paper and natural paints. (Photo: Studio ROOF)

Wall Mounted Vases

sesnnLasuULa AT FFuTTy
ﬁy’wmmﬂum’mﬁumuﬂumﬁu
Tusa Fruniladuninendag
anendu anesailuesasandsdny
FarululiRFeantuluvasnuin
sanuunldnenulasuldde Tae
Husméniinfnlddedu aenuuy
{nel Wooda Home (n7%: contem

porist.com)

Isitavase or a wall décor item?
It’s both. One side of the spec-
trum features a line drawing
art image; the other is an
acrylic surface in flat black
that contrasts with a glass vase
adorned with green leaves.
Designed by Wooda Home, the
wall mounted cylindrical vase
is held in place by a magnet.
(Photo: contemporist.com)
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TECHNOLOGY X

CREATIVE

MAINUANEHAINUTEY teamlab AgAlesaniuLfidalunisuaiunds
weluladfananazaaufnaitassfeyed wonaawisssusfanla
el ddndalunuiinssanisuonmiesis dausaansodfduriug
fiuesdlsznausssuanfisng g lugduuudaialdetraidaassd (o

teamlLab)

From the design studio teamLab, a diverse collection of visuals
represents the coming together of digital technology and the
power of human imagination. Thanks to advances in digital
technology, the amazing interactive show features a surreal mix
of imagery in lively natural colors that wow every art and craft
lover. (Photo: teamLab)

Valentino

ABALEATY Resort 2017 184 Valentino 14usetiunalaannanumnsesn
fuanlaludessnieustnedonn readaduiilaniugaedinfiniasnane
Wldimenlimselldafianlaidndn wiandaaguuufiazteunauaisves
A 80 (N Valentino)

The Resort 2017 collection by Valentino got its inspiration from
vivid and heartwarming memories of a Cuba experience. It was
well regarded for its vibrant floral prints that evoked the grandeur
of the tropical paradise island in the 1980’s. (Photo: Valentino)



The Prada Double
Club Miami

Carsten Holler ¥nana1Aans
meﬁaﬂum@i:ﬁ’ué’%u%fé‘mn'\i
NANKANUANE AR T TLeY
AatednanaliaFraassAludady
-fqﬂmqmq 3 Au ey Art Basel
Miami Beach nlauanan’la
Wigadndu Fasusssanaa
nratAavinunatauasliilaay
(N: Fondazione Prada)

Germany’s science star and
artist Carsten Holler is expert
at combining science with art.
He created an amazing piece
of installation art that was used
as nightclub for three nights
during the Art Basel Miami
Beach event. Above, the tropi-
cal atmosphere comes alive
under neon lights by night.
(Photo: Fondazione Prada)
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Bamboo Jewellery Box
naesldinsnssrduanniflian
fland aanwuy: Plural Designs
uazgurwenlilian dudiiiuak
Fandadeaslud a1nlasennslne
winAai] SACICT

A colorful ensemble of jewelry
boxes is crafted of hand-dyed
bamboo strands commonly
used for weaving. Design:
Plural Designs and the
Bamboo Work Group of Ban
Sri Pan Krua, Chiang Mai/
From: Thai Navatasilp/By:
SACICT

Floral Plate

urulanznuaauuud w16y
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A piece of Lanna-styled em-
bossed metalwork takes pride
of place in modern times as a
decorative flower container.
Design: Trimode Studio and
the Embossed Metalwork
Group of Thip Kam Kua Yong,
Chiang Mai/From: Thai Navata-
silp/By: SACICT
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Bamboo Low Stool
inaagaanllden duangann
ﬁssumﬁﬁﬂﬂﬂgjgﬂmaLLa:mmmﬂ
7ilnnusiy aanuuw: Plural Designs
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winAail SACICT

A low profile stool is made of
bamboo strands tightly wound
up in a spiral of rings. The
natural fiber chair is crafted
of four coils; three for the legs
and one for the seat. Design:
Plural Designs and the Bam-
boo Works Group of Ban Sri
Pan Krua, Chiang Mai/From:
Thai Navatasilp/By: SACICT
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Green Lamp
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(N: Deesawat)

Green lamps are designed for
use both in and out of doors.
The reflection and scattering
of light by plant leaves turn the
room into a relaxing, well-lit
place, a design that answers the
lifestyle needs of city dwellers
longing to be close to nature.
It’s the work of the designer
group Deesawat in partnership
with Koike Atsushi. (Photo:
Deesawat)
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a3MTuR wazdnynyn Weslams wildlunasuainawlsznan Innovative
Craft Award 2018

A charming ensemble of room dividers, ceiling lamp, and uphol-
stered seat is designed to slow down the pace of life. Stories of
human activity, flexibility, and humbleness are chronicled in
calm river-pattern textiles of the nature-loving Tai Lue people in
the north of the country -- handpicked from the Innovative Craft
Award 2018. Design: Kamonnart Ongwandee and Anya Muangkote
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Malmaison

NIUANWFIAIN moooi Carpets aanuuulnsuususuduiuiiazig
Maison Christian Lacroix %ﬂ,ﬁt,mﬂuma“lfammnmqm@ﬁ Malmaison
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ARRY (1I0: moooi Carpets)

A collection of decorative carpets from moooi Carpets is designed
by the leading fashion brand Maison Christian Lacroix. The
beautiful works of handicraft are inspired by the Chateau de
Malmaison in France. The former residence of Empress Josephine,
wife of Napoleon the First, is much admired for the beauty and
richness of its rose garden. That quality is redefined in a new
way along more contemporary lines, resulting in an amazing

collection of vibrant color carpeting. (Photo: moooi Carpets)

Immersed Birds

vesnnuAsgundugaantdfi
Foudrediemaud 14984ua
vrnuntiifafluianafiuden
Auddulenizassiuiunianiou
Taudansldifiuanaldaeedan
FuAN HALTEITNEENULLTN
WIndiiu Moisés Hernandez (n7%:

Moisés Hernandez)

A collection of wood-carved
birds for home decorating is
made to look clean and simple
yet charming. Once a desired
shape is brought to perfection,
the wooden bird is immersed
in different shades of paint
to replicate the feather colors
of tropical bird species. Only
very thin layers of paint are
required in a bit to highlight
the beauty of natural wood
grain. The collection is the
work of Mexican designer
Moisés Hernandez. (Photo:
Moisés Hernandez)
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Hexagon Shape Vase
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The hexagon-shaped vase represents a marriage of geometric form
and the pattern that’s symbolic of Thai fine arts design.
The result is a beautiful work of handicraft that blends the elements
of Thai fine arts with semi-realistic expressions. Design: Putsadee
Sriamphunpluk and the Thong Pho Phraya Benjarong Group
/From: Signature Collection/By: SACICT
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When it’s time to buy a product or service, apparently
consumers are spoilt for choice since the marketplace
is inundated with various kinds of goods. What matters
most to consumers nowadays is the origin of products,
which must be justifiable and compliant with existing
rules and standards. Such is as important to them
as the beauty and worthiness of the product itself.

For a long time, uniqueness and the quality of
being different have been factors that arouse curiosity,
whereas the source of raw materials and design are
something that only a handful of people take notice
of. But as problems in the consumer culture are having
strong impacts on both nature and the human society,
companies making goods for sale and designers are
obligated to take action in a bid to find new materials
and manufacturing process that have the least effect
on the environment. Over time, a growing environ-
mental awareness gives rise to a trend in which
consumers are taking responsibility for the future.
In so doing, they engage in careful consideration
when buying a product to make certain that no one
is hurt in every step of the way.

Besides ensuring that raw materials can be
sourced without a guilty conscience, it’s equally
important to ascertain that the owners of raw materials
and the body of knowledge they bring to the table
are adequately recompensed. It’s something that both
the manufacturers and new-generation consumers
are taking into consideration. In this way, they are
able to repay or reward community development
organizations for their role in developing handicraft
goods in collaboration with the community that owns
the body of knowledge. All of this leads to a series
of actions undertaken for the betterment of society
as a whole. Hence, it can be said that every step in
the process -- from the source of raw materials to the
place where goods are created -- is more important
than the final outcome that is put on sale in the
marketplace.




Ceramic Mug
wiasdin Wudaamanauiian
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A collection of ceramic mugs
with a part of the body and
handle wrapped in rattan
evokes the image of wicker
furniture. Design: Emsophian
Benjametha and the Ceramic
Group of Ban Palus, the
Bamboo Work Community of
Ban Thung, Pattani Province
/From: Sustainable Craft/By:
SACICT

Crafts Bangkok Fair
muansduindednlag SACICT
o luwa uewnasieuldiduls
wiynuilsananginssuguilana
vanguilimandfyriufisnes
AuAn luwddngAunaTNIINER
de 4 P
PfldaudaaaetuTuiesdu

Organized by SACICT, a trade
exhibition provides a glimpse
into consumer behavior,
particularly sectors that attach
great importance to the origin
of products. They are buyers
who care about the environ-
ment from which a product is
sourced, the procedure that
goes into making it, and how
it contributes the well-being
in a community.
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Talung Cloud
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A suspended luminaire is made the old-fashioned way by leather
punching to create a visible mass of cloud patterns that’s easy on
the eyes. Clever design makes the beautiful hanging lamp appear
lighter, softer, and more graceful to look at. Design: Chissunu
Nupim and the Talung Shadow Theater Group of Thum Phra
Khaochaison, Pattalung Province/From: Sustainable Craft/

By: SACICT
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Ceramic Fruit Tray with
Creeping Plant Rim
NITHANNATUIENINNIWEIIHN
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A ceramic tray with basket
trimming for serving fruits
represents a marriage of two
very different materials. In
this particular case, lengths
of a trailing woody-stemmed
plant are woven around to
the outer circumference of a
ceramic container. Design:
Emsophian Benjametha and
the Vine Basket Weaving Com-
munity of Ban Kwan, and the
Ceramic Group of Ban Palus,
Pattani Province/From: Sus-
tainable Craft/By: SACICT
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Basic Teeory
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The catchy slogan refers to a brand of acces-
sories that seeks to add value or the quality
of being good and useful to left-over
materials found in day-to-day living. They
include, among other things, paper from
the printing press, pieces of glass, and
gravel. The brand is about finding a new
purpose for discarded objects and rede-
fining “accessories” or “precious stones”
from a different standpoint. That said,
a luxury item can be made of anything
however worthless or overlooked. (Photo:
basicteeory)

Furry Cotton Tote
nezifaffraflandsssngif
Hufinsfudewanden neuszes
v‘h’LﬁLﬁmzuwijﬂu%uq a¥19Ha
durainaslvahaula sanuuy:
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The tote bag is crafted of cotton
fabric hand-dyed with organic
substances that are nature
friendly. Like fluffy white
clouds, the bag fabric is loosely
woven at intervals, thereby
adding a touch of elegance to
the texture. Design: Trimode
Studio and the Natural Dye
Making Group of Roi-et Pro-

vince/From: Thai Navatasilp/
By: SACICT
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Ethical Fashion
Africa Collection

Alaiuasaradsd Vivienne Westwood dansnufiudnsHileansluguauy
Lﬁﬂ'1ﬂumﬂixmﬂLﬂumm’énmﬁﬁﬂmLﬁﬂﬁfumuﬂqmmmﬁmﬁfnmuvanﬁnmi
gasuusud deldFuniameuiuifluatineg LL@:Lﬂuﬁf@’ﬁudeﬂanuuu
ﬂmqLLmuﬁ'ﬁﬁuﬁnﬁLLdguﬁmzﬁauﬂmmﬁmmmLwr;‘ﬂ'ag_j (n: Vivienne
Westwood)

Building on ethical sourcing, modern punk fashion designer
Vivienne Westwood collaborates with craftswomen from a small
community of Kenya to create a collection of bags in bold color
design that defines the identity of her brand. Market response
has been favorable. As to be expected, the brand thrives on
responsible business practices and attention to societal issues.
(Photo: Vivienne Westwood)

HLA DAY
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Embracing social responsibility,
Myanmar business leaders banded
together to create an enduring
brand and work opportunities for
craftspeople in their community.
In so doing, they identified ways of
transferring knowledge in product
design and material sourcing to
various craft producer groups.

Bay One
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Work articles for the office are
made of stone and hand-
polished to perfection. They
are results of experiments on
various materials that are left
over from other projects, rang-
ing from brass and copper to
seashell and saw dust. In the
process, they redefine materials
from a different perspective as
well as contribute to advances
in contemporary design and
development of handicraft
skill. (Photo: Bay One)
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BEST BEFORE-Collection
Paper Basket
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A multi-use basket is hand-
crafted of recycled paper. It’s
the work of the French desig-
ners, group BEST BEFORE
that’s expert at handicraft and
material sourcing deemed
friendly to nature and society.
(Photo: Best Before)




Scraplife
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A group of German designers
came across pieces of plastic
waste that had been melted
and discarded from a furniture
factory. They turned the throw-
away into a collection of bar
stools by giving it metal legs,
and consequently put them on
display as new furniture. Their
works represent a redefinition
of waste material in never-
before-seen ways. Plus, each
one of them is in a class of its
own. (Photo: Scraplife)
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BEST BEFORE -
Collection Wool Felt
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Piotr Oleszkowicz (NMW: BEST BEFORE)

Designed by Corinne Muller and Piotr

Oleszkowicz. (Photo: Best Before)
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An ensemble of floor cushion and small rug
is made of handspun fabric from Kyrgyzstan,

a country along the Silk Road in Central
Asia. The collection gets its inspiration from
design patterns and textures characteristic
of lambswool. Traditionally, the product has
been used as yourtes, carpets and cushions.

103 Paper Shop
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Designer Withaya Chaimong-
kol is expert at using paper,
instead of clay, as an alter-
native medium of sculptural
expression. He does so in the
pursuit of new possibilities
to create works of handicraft
using left-over objects found
in day-to-day living, especially
those found in nature.
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VAN PLESTIK

Van Plestik)

relies on scientific knowledge from the website preciousplastic.
com to manufacture products from recycled synthetic
material. He uses 3D graphic design to create collections of
chairs, tables, and vases that are unlike anything else. He
believes that his family-run business will be able to contribute

in its small way towards solving the world’s environmental
problems. (Photo: Van Plestik)
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As the world is choking on plastic waste, a Dutch designer

Forest Container
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An ensemble of bamboo baskets
differs from anything else in that
it’s made using both the woody-stem
part and the peel or thin outer layer
covering. Clever design ensures it
meets the required purpose in con-
temporary situations. Design:
Plural Designs and the Bamboo
Work Group of Ban Guy Noi of
Chiang Mai’s Mae Taeng District/
From: Thai Navatasilp / By: SACICT
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When the definition of luxury changes, its meaning
expands from material possessions to possessing an
“experience”. In the process, tourism has grown to
become a pastime that’s increasingly popular especially
among the Millennials', who constitute an important
target group. In the tourism and service industry,
it’s anticipated that by 2019 and 2020 they will have
become the most influential consumer group eager
to experience a different kind of excitement. Driven
by a number of factors including social media, they
have new ideas about tourism that are different from
the past. This is evident in the sharing of facts and
events in the online world. Meantime, rooms for
the accommodation of guests are made more excit-
ing to entice them to visit and share the experience
for more likes rather than going to popular tourist
destinations.

All of this translates into increased opportunities
for handicrafts to participate in making hotels and
tourist destinations attractive, thereby adding a
surreal atmosphere to the hospitality industry. It’s
about creating something different by letting beautiful
works of art be a part much like visiting a museum,
where every exhibit tells an interesting story.

Handicraft goods, which take time, manpower,
and substantial amounts of money to make, have
become items of luxury that are hard to come by.
This could be because they represent a marriage of
ideas between pure art and exquisite artisanship to
the extent that it’s hard to tell one apart from the
other. There are times when even digital technology
comes into play. So, if a hotel owner can work jointly
with the artists and craftsmen in the community to
create a piece of outstanding artistry, it’s his business
establishment that will benefit from having a unique
distinguishing feature. In the process, a collaborative

network is born.

1 Millennials, or Generation Y, refer to persons born in the
period from 1980 to 1997. They belong in both school-age and
working-age ranges, and are regarded as the most influential
consumers and labor force.
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GEO Hand Wash Basin
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A round wash basin comes decorated with elements of the King-
dom’s most admired five-color pattern known as Benjarong.
Albeit made the old-fashioned way, the GEO has been adapted
to answer day-to-day circumstances and the decorative needs of
the hospitality industry, ranging from hotels to holiday resorts to
residential condominiums. Design: Doolyapol Srichan and Thai
Benjarong/From: Signature Collection/By: SACICT
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A suspended luminaire by
Takorn Tavornchotivong gets
its inspiration from “Bai-see
Su-kwan,” a traditional wel-
coming and morale boosting
ceremony. The pendant light
comes wrapped in countless
shimmering pieces of sheet
metal folded and affixed to
the enclosing boundary.
The design replicates the
ceremonial Bai-see Su-kwan
cup traditionally adorned
with banana leaf folding. Old-
world techniques paired with
advances in technology have
made the manufacturing pro-
cess faster and more efficient.

Passion of Craft on the Wall
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Designer Kritsanalak Pakkhakuntawi handpicked an idea from
Thailand’s rich handicraft traditions and turned it into elaborate
wallscape décor accessories. The papyrus floor mat that embodies
the skill and knowledge of the people of all regions has under-
gone a metamorphosis of purpose to become a decorating item
capable of changing to suit every mood.
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Brimming with alluring charms,
a collection of earthenware
vases features a touch of clay
that has gone through a baking
and smoking process from the
ancient time. The result is a
pair of flower vases with a dis-
tinct identity that cannot be
replicated by other means.
Design: Pim Sudhikam and Yer
Studio/From: Thai Navatasilp
/By: SACICT
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Equanimity
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A trio of wallscape sculptures seek
to communicate composure and
evenness of temper in line with
“U-bayk-kha,” or impartiality, which
is one of the four sublime states
of mind in Buddhism. The idea of
equanimity is succinctly expressed
via the three-piece set, in which the
color is graduated from red to gold.
The gradual change represents the
human mind as it sets itself free
of greed and selfishness. Design:
Wattana Kaewdoungyai/From:
Cross Cultural Craft/By: SACICT

Bamboo Hostels
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German architect Anna Heringer built a bamboo hostel for a
display at the International Bamboo Architecture Biennale in
China. The nature-inspired food and lodging establishment
represented a marriage of advanced computing methods with
materials directly sourced from the environment. The result was
a great show of virtuosity in artistic pursuit that made effective
use of the full potentials of a natural material.
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Featuring elements of Sino-
Portuguese architecture,
the plate table for sweet
confections tells stories of a
tradition that has been passed
on through time. For over a
decade, the designer brand
Sor Langsuan Benjarong has
played a role in preserving
the unique cultural heritage
for future generations. In the
process, certain details were
reduced or adapted. The result
in this particular case was a
blue design hemmed in by gold
on the outer edge. Put it on the
table crafted of metal framing,
and the work represents a
welcome contrast between old
and new. Design: Doolyapol
Srichan and Sor Langsuan
Benjarong/From: Signature
Collection/By: SACICT
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Strip
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A floor-standing clothes rack looks like a work of art. Aptly
named “Strip,” it’s made of long, narrow pieces of wood neatly put
together and given a layer of bright-colored paint. Then, accent
colors are applied to give it character. Design: Thinkk Studio/
From: Thai Navatasilp/By: SACICT
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Sans is a home décor item

that looks its best anywhere,

whether it be on the surface : :‘}:
of a desk or on the wall. The \‘(

design gets its inspiration from
the visible shapes of things that
exist in nature. What makes it
outstanding is the reflection
and pleasing symmetry of parts
that come together as a united
whole. Designed by Tunyares
Lomrattanapana. A fine work

of handicraft handpicked from
the Innovative Craft Award
2018 competition.

Split
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A duo of tall vases boasts the timeless beauty of Sino-Portuguese
architecture. A split in the upper part of the vase body is intended
as a show window for the flower stem, while elements of design
are reduced or simplified to be contemporary with modern
circumstances. Design: Doolyapol Srichan and Sor Langsuan
Benjarong/From: Signature Collection/By: SACICT
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Weaving wall
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A wallscape décor ensemble is crafted of bamboo
with an emphasis on geometric shapes. The works
are individually mounted on an acrylic frame before
being put together to form larger decorative pieces.
Capable of being adapted to fit in with different
situations. Design: Plural Designs in association with
the Weaving Craft Promotion Center of Chonburi’s
Panat Nikom District/From: Thai Navatasilp/By:
SACICT



Splatter Paint Plate
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The Splatter Paint Plate is
inspired by abstract art based
on a set of principles governing
Thai Benjarong color design.
Like so, every piece has an
original color pattern that’s
the only one of a kind. Design:
Putsadee Sriamphunpruk and
Kullaya Benjarong 1999/
From: Signature Collection/
By: SACICT
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The dandelion flower that’s
delicate and easy to fly any-
where the wind blows provides
an inspiration for a specta-
cular light sculpture. Designed
by Studio Drift, the elaborate
suspension luminaire comes
complete with real dandelion
flowers affixed to light bulbs.
Together, they send a message
that everything in nature
undergoes change to survive
in the future. It represents a
marriage of craft ideas and
new technology in a way that
inspires great admiration.
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Villa Siam
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A product of collaboration between Silpatorn Award winner
Eggarat Wongcharit and the famous designer group A-cero, Villa
Siam combines architecture with interior design in ways that blend

flawlessly with the seaside atmosphere of Phuket. Its outstanding
features include an alluring collection of contemporary bamboo

handicrafts by Korakot Aromdee.
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“  Hylozoic Ground
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Expressing an abstract concept about human interactions with
other living things, Canadian artist Philip Beesley creates a surreal
environment using acrylic fiber yarns that are common in knitting
and weaving. It takes artistic skill and scientific knowledge, hard
physical work, and a lot of time to bring such an amazingly
beautiful work of art into the contemporary world.
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Amparwon Pichalai,
Chief Executive Officer
of SACICT
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Jeremiah Pitakwong,
Managing Director of Amarin

Singhawiboon,

Deputy CEO of SACICT
Printing and Publishing Public

Co, Ltd
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Artistic handicrafts represent values acquired through
time along with other manifestations of culture that
are handed down from generation to generation. As
time passes, familiarity with the traditional art and
culture of a locality may decrease among the new
generation. In spite of that, since long ago storytelling
about those values has played an important role in
making traditional knowledge and culture continue
to flourish in the contemporary world. It’s now up to
us to retell those stories to further the development
of handicrafts in the long term.

Nowadays handicraft making is going through
a systematic development process to become what is
known as Craft Innovation. Thanks to the help of
the SUPPORT Arts and Crafts International Center
of Thailand (SACICT), a think tank called the Craft
Innovation Guru Panel was founded as a means to
bring together many experts in the field for the
purpose of exploring ideas and questions on various
topics. Over the years, a great deal of work was
discussed, ranging from design to business matters
and marketing strategies. The intention was to analyze
and identify a design trend that corresponded to the
promotion of ideas in style and design in Thailand’s
contemporary handicrafts. This year’s panel discussion
was led by Amparwon Pichalai, Chief Executive
Officer of SACICT; Saengrawee Singhawiboon,
Deputy CEO of SACICT; Jeremiah Pitakwong,
Managing Director of Amarin Printing and Publishing
Public Co, Ltd; and eight experts in various fields of
arts and crafts, namely:
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Phisanu Numsiriyothin
Material expert and lecturer
in woodworking and weaving
works
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Somchai Songwattana
Product development expert
and founder of the fashion
brand Flynow
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Doonyapol Srichan
Design expert and co-founder
of the brand PDM
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Wauttichai Harnpanich
Product development expert
and founder of HARNN,
Vuudh, Tichaa and Jaritt
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Saran Yen Panya
Design expert and co-founder
of the 56" Studio
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Asiatides WLaz Wit's Collection

Wisut Limali
Marketing expert and
founder of Asiatides and
Wit’s Collection

Thanapat Boonsanan
Material expert and founder
of the Thor. Kaichon Co, Ltd.

AMNARNR AAALTANIIA
fifangioyfinunimana

a

ANUTENAUEG 1 1R

Kittipat Lalitrojwong
Marketing expert, Dentsu One
(Bangkok) Co, Ltd.
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AMANNIY NERE
Amparwon Pichalai

The conversation touched upon four main topics --
Tropical Day Dreaming, Righteous Craft, Hospital
(surreal)ity, and Retelling the Detailing -- which the
experts regarded as design trends that occurred as a
result of interesting changes in consumer behavior.
Understandably they were riding a wave of worldwide
popularity. In his opening remarks, Jeremiah said
the new generation of consumers were yearning for a
return to nature. Devastating natural disasters have
occurred countless times over the past ten years, to
such an extent that people felt the only way forward
was to protect the environment. That was enough to
make nature-inspired trends popular very quickly,
especially in the cold-climate countries of the western
hemisphere. At an increasing rate, the images of plant
leaves and stuffed animals were incorporated in
various design in recent times, not to mention plenty
of other works that got their inspiration from nature.
For this reason, handicrafts were at an advantage
as the new trend was developing. Plus, materials for
handicraft making were readily available and could
be sourced from the natural environment.
Amparwon added: “At present, SACICT is encourag-
ing its members to increase natural materials in the
making of handicrafts and cut down on some of the chemical
products and processes that were used previously. It gives
special importance to procedures that are not harmful to
the environment. If something can be done by hand, it will.

5

No need to change and use machinery if it isn’t necessary.”

From another point of view, there’s more to
handicraft than just materials. Rather, it’s the skilled
worker and designer who play a significant role in
lifting the perceived value of works by using pro-
cedures inherited from their ancestors, which can

be very specialized and difficult to imitate.
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Somchai commented: “Neither machinery nor
artificial intelligence can take the place of hand work when
it comes to creating the Ultimate Luxury items of handicraft.
But as of this moment, is Thai handicraft ready for such
stellar ratings or not? It’s obvious the Chinese continue to
command higher prices for their products, and there’s no
way we can compete with that. In my opinion, new techno-
logy in the industrial sector has contributed significantly to
growth in handicraft businesses. It’s a big help since some
handicrafts are made 100 % by hand and involves elaborate
processes in the making. Take for example the landscape relief
carving image made by cutting wood to make ornamental
objects, a work of art that has made Chiang Mai famous.
If CNC machines are used to make small parts separately
and then put them together to form a larger whole, it won’t
take long to accomplish a project while the final outcome is
very similar to that made entirely by hand. Buyers won’t be
able to tell the difference. Hence, it’s important that we use
the power of commumnication to point out how a genuine
handmade craft differs from its machine-made counterpart.”

Phisanu, a woodworking specialist, explained:
“In the world of handicraft makers, material takes second
place. What matters is the value of artisanal skill that goes
into making a handcrafted work. Ten years ago, I had the
opportunity to go out and work with villagers in Kalasin
Province. At the time, I became aware of the differences
between the villages that made handicrafts and those that
didn’t. The villages that made handicraft goods were found
to have a better quality of life while the people were generally
more open to deep conversation topics and questions.”

This takes us further to another interesting
topic — Righteous Craft, or handicraft that conveys a
message of it being morally right and human integrity.
It’s the kind that people take great pride in having
and further-reaching than personal preferences.
It gives a good general impression and elevate the
mind of a person. Righteous craft is a new trend
in which handicraft is changing to become more

open to consumer participation. It’s motivated by
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careful considerations beyond the quality of being
aesthetically pleasing. Like so, an item of handicraft
must give information about the raw materials and
processes involved, as well as the ideas that go into
the making, and how a community stands to benefit
from it. Oftentimes, the consumer makes a purchase
not for himself, but for others. Therefore, to make
selling happen in reality, it’s imperative that several
sectors of the economy cooperate, whether it be the
community or the larger organization concerned. In
the end, it’s about projecting the value of handicraft
products for the consideration of a wide audience.

Sharing his experience, Wuttichai said: “I have
done bundle sales to encourage people to buy products by
the package. Proceeds from selling went to a foundation
Jor cancer patients. The package sold well, but the activity
founded on the basic goodness of mankind alone might
not be the answer. It’s more important for the product to
be high quality and represent good values, even look more
expensive that the price tag that comes with it. That’s what
makes the product sell itself.”

On the same topic, Kittipat added: “There’s a
fine line between Moral buys and Charity buys. The easiest
way to make consumers buy is probably the New Year gift
set. One example is the UNICEF cards, which get people
thinking that their money is wisely spent for the benefits
of children in need. For a good cause, they are better than
other cards. But from the view of handicraft makers, it’s
understandable that handicrafts may not answer the specific
needs of everyone. That’s why we must look for the right
moment and form that complies with certain principles to
present a product that’s morally acceptable.”

Saran concurred: “It reminded me of a project by
the Vivienne Westwood brand that did a campaign in
association with villagers in Africa. It did a fashion shoot
in difficult terrain where living conditions were poor. The
main point was to send a message that its products were
attractive and good quality. In the end, the company enjoyed
extra benefils from making life easier for people in need of
help. The project became part of a long-term solution, unlike
short-lived CSR campaigns.”
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Tourism and services are two sectors that stand
to benefit from decorating with handicrafts as a
result of insatiable desire for more exciting travel
experience among new-generation consumers. Pre-
cisely, they look for hotel accommodations with
distinguishing features and design that fits into the
context of a locality.

On new travel experience, Thanapat said: “Let
me give you an example, in which bamboo work arouses
the curiosity and interest among Westerners. In hotel
building, it’s not so much the design that attracts attention.
Rather it’s bamboo, simply because it’s something that’s not
available in their countries. And that’s what makes them
want to experience, which gives us an advantage.”

In addition, for Thai handicrafts to enter the
global market and be able to answer the hospitality
industry’s specific needs, it takes an organized effort
to ensure all market forces work in tandem, ranging
from design to brand development to marketing as
well as sale and distribution. As Amparwon put it:
“We have people working at several levels from marketing
to manufacture. There are designers assigned to various
groups that are available to assist with the handicraft
makers. But there’s a lack of traders or representatives
whose job involves visiting international trade shows and
making arrangements with major trading partners, sort of
like business matchmaking. This has been our development
goal. That being said, if we enter into an agreement with
a trading partner, we must be able to increase the potential
of our handicraft makers in order to meet ovder deadlines.”
Wisut had the same opinion: “In selling a product, we
should have a person who acts as an intermediary between
the manufacturer and the seller. The go-between person
plays a crucial role as a penetration agent leading to
successful selling of a product in the new market. We must
find capable hands who understand both the marketplace
and the product well, because Thai handicrafts are available
in a very large quantity. Hence, it’s critical that we make
the buyer see the product that we’re trying to sell.”
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Sharing his view, Kittipat said: “Storytelling is
cructal because items of handicraft may look exactly alike
but differ greatly in perceived value or merits that a customer
ascribes to a product. Oftentimes, craftsmen are preoccupied
with making a good product rather than taking the time
to talk about it in detail. In fact, an ability to convey a
message about the making of a handicraft is enough to
make the buyer fall in love with it. There are two kinds of
storytelling. One is about explaining steps in the making;
the other touches upon the worth or perceived value of a
product. Nowadays, as people drift away from nature’s
touch, there exists a group of consumers yearning to buy
works of handicraft. It’s wp to us to place the product where
there’s a demand for it.”

Saran added: “Good storytellers must not take
advantage of the consumer. Neither should they give a false
or misleading account of the product. Rather, the art of
storytelling is about making a presentation that’s the most
interesting. Often, I find that we place excessive emphasis
on the downstream process. But if we plan a good strategy,
we may not have to make any alteration to the product.
Perhaps it should suffice to just improve the presentation.”

Somchai agreed: “Retelling an old story helps
preserve a valuable work of handicraft from oblivion. Without
development, the craft will eventually die. We can’t afford to
do it the way the grandfather generation did in the past. I'm
not talking about bringing a complete or dramatic change.
Rather, it’s about making appropriate adaptations and still
having a good story to tell that answers the lifestyle needs of
everyday people. That’s one way to enable craft to continue
indefinitely. It’s at this juncture that the artist and the
craftsman differ. In short, storytelling can do your selling.”
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In the end, everyone on the panel agreed that
storytelling was at the heart of design trends in which
handicraft was developing. In a nutshell, it’s about
retelling the story again from a new perspective that
focuses on the values that make handicrafts great.
Besides, it’s a way of connecting with the new gener-
ation and making them understand that handicrafts
have pride of place in the life of modern society.

In closing, Phisanu said: “For a handicraft to
become a piece of merchandise, remember that the
work must have the quality of being particularly
good or worthy to the community that creates it.
We shouldn’t make a product just to earn incomes
from it. We may not be able to change the way of
the people in a community, but we can teach them
to design works of handicraft that find exactly the
right answer. So, find a community that has expert
knowledge and skill in a particular field. Go in and
preserve it by making learning happen and passing
on the value to the new generation. It’s better than
changing the form or appearance of the product
just to sell.”

So, for Thai handicraft to maintain sustainable
growth, there’s a need to improve the strategy to keep
abreast of latest developments across the globe, in
terms of both consumer behavior and design trends
that are constantly changing. This has become one
of the most important goals that SACICT is trying
to accomplish. Precisely, it draws upon the in-depth
experience of people with authoritative knowledge
in the field in a bid to promote and raise the profile
of Thai handicrafts in international markets.
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