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The world has become
increasingly interconnected
with no end in sight. It's a
phenomenon that brings
about changes both socially
and economically. Meantime,
more and more people are
finding themselves in lockstep
with a fast paced lifestyle.
The creative craft circle in
Thailand has no choice but
adapt to a new situation
and keep abreast of changes
that have taken place. For
the creative and the craft
entrepreneur, an important
means of gaining an advan-
tage in this conflict is the
ability to access well thought-
out plans. Understanding
the trend or general direction
in which craft is developing
at any particular time is key
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Chief Executive Officer

The SUPPORT Arts and Crafts International Centre of Thailand

to success. It provides know
ledge that drives onward
movement toward giving Thai
handicrafts pride of place in
today’s society and a sense
of relevance in the contem-
porary marketplace.

The SUPPORT Arts and
Crafts International Centre of
Thailand, a public organiza-
tion, is tasked with furthering
the progress of creative craft
and promoting a great variety
of decorative objects. Among
its research tools, the SACICT
Craft Trend marks the first
step in identifying the direc-
tion in which craft is develop-
ing on a yearly basis. By
keeping track of innovative
craft movement, it has
succeeded in raising the
potential for Thai handicraft

and increasing product com-
petitiveness. This is achieved
by focusing on the feature or
quality that celebrates the
value of being Thai and the
ability to satisfy the market
demand at present. In a way,
the SACICT Craft Trend serves
as a manual and a shortcut
to creating craft goods that
answer the lifestyle needs of
modern day buyers, the kind
that’s in sync with consumer
behavior at any particular
time. In turn, this translates
into reducing risks in doing
business, opening doors to
exciting new possibilities, and
eventually enabling Thai craft
products to perform strongly
on the world stage.
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A trend in design and product
development has its origin in
the sharing of knowledge and
unlimited collaboration in craft
making. This culminates in
the craft product that's as
impressive as it is diverse.
The most important point
at issue is that knowledge
of creative craft is akin to a
drop of crystal clear water.
A substance with no fixed
shape, it's ready to flow and
yield freely to external condi-
tions. This has made craft

capable of adapting to keep

abreast of a changing world.
In the process, it defies the
rule and makes it less strict
though not abolishing it
entirely. At the same time, it
opens doors to new knowledge
that results in a plethora of
exciting new discoveries.
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HANDICRAFT FROM RESOURCE RECYCLING

Changes in Earth’s climate
system, pollution, and the
impact of natural disasters
are among top environmental
issues concerning people
everywhere in the world. One
of the biggest problems of
the 21° century is the global
garbage crisis that results
from reckless human activity
as consumerism spreads. This
has given rise to new efforts
to carefully manage available
resources by switching from
the Linear Economy, also
known as the take-make-
dispose model, to the Circular
Economy, a system that
promotes reuse, sharing,
repair and the continual use of
resources, thereby creating the
least amount of trash.

When environmental
concerns get the world’s
attention and conservation
becomes everyone’s business,
the handicraft and cottage
industries, even community
enterprises, naturally find it
difficult to resist exciting new
trends in the Circular Economy.
This brings about a way to
give old things a new life

known as “Upcycling”. It's a
term for used items that
have been discarded from
one industry and remade
into a brand new product of
another industry. The idea
is well received by many
organizations and designers
across the globe.

With regard to innovative
crafts, countless works can
be made from raw materials
primarily used in industrial
purposes. In this way old
items can be reused in such
a way as to create a new
product using traditional skills
and methods that produce a
net zero carbon footprint. It's
an approach that embraces
the principle of the Circular
Economy and has consider-
able potential for creativity.
In the meantime, a story that
makes a product special helps
increase its value far beyond
raw material and labor costs.
It's also a way to encourage
participation from the com-
munity and promote greater
awareness about the need for
environmental conservation.

However, for this whole

new approach to evolve into
a good, strong concept, it's
important to consider business
opportunities in the long term.
This includes the ability to
obtain access to raw materials
discarded from large indus-
tries and the possession of
the methods and skills to
produce goods in large
quantities. The latter is crucial
to keep production costs
down in order to appeal to
middle-income target groups.
These are the people who will
spread the good word about
the Circular Economy and the
benefits it brings to society as

a whole.
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An organization expert at sourcing

fabric surpluses from quality
garment factories, Moreloop has
shown the way forward by making
reasonably priced materials avail-
able to handicraft making SME’s.
(Photo: www.moreloop.ws)
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A collection of lid surpluses from the
Benjarong porcelain offers amazing
DIY wall décor ideas. The painted
ceramics are inspired by Sino-Portu-
guese architecture that's especially
famed for meticulous design. They
come in many sizes and patterns
to satisfy every interior decorating
need, be it the hotel lobby or resort
entrance hall. (Design: Panida Tam-

chan x ease Studio)
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(NN: patience-gough.com)

Patience & Gough, a creative colla-
boration in the UK, liken the process
of Upcycling furniture to painting
on canvas. They convert used,
unwanted pieces of furniture into
artistic products with the power of
storytelling, whilst celebrating tradition
and the appreciation of beauty. No
doubt, they make Upcycling exciting.
(Photo: patience-gough.com)




CANOPY
COLLECTION
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(NIN: raeburndesign.co.uk)

A set of portable outdoor furniture

is made from parachutes unfit to

be used for airdropping. Because
the cloth canopy and lines are
made of premium quality synthetic

yarns, they make a perfect choice

for durable furniture. A product
of Layer design studio and the
fashion brand RAEBURN.

(Photo: raeburndesign.co.uk)

MASSAGE BED,
TABLE AND STOOL
SET
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(BBNULIL: (FENEIA YUINAIA)

A rustic massage bed doubles as
a table and stool set. The woven
top is made from a surplus harvest
of reed thatching. Nothing is wasted.
(Design: Ruangyos Narnpiwong)

CRAFT CIRCULARITY | 11




12 |

wususladaladniniaueg .‘JM‘\

“ne-flall” azviaualnuilulnaly
suwuulud neleiuuafnnislaggeg
- - e d ,
wiaeldnlifdyadniaireyannlug
lsdaziflunsyidaaangefiedns
nszaaudia uzansziilndnann
A& L 3
Wdanluaaunldyiuy Tanuniu
wazgrnnsn laulaludinlszandu
LR RN B PN K 1Y AT E

-~
yaengn

(naw: instagram.com/apricott.
homme)

A lifestyle brand features a distinc-
tive aspect of Thai pop culture. It
pays particular attention to putting
leftovers to good use, thereby
giving new products higher value
than the original. Among them
are women’s purses made from
mechanic gloves, handbags from
jute rice bags and fishing nets, etc.
(Photo: instagram.com/apricott.
homme)

ROUK SCULPTURE
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TURNTO
COLLECTION
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A collection of flower vases has
its origin in paper sculpture. The
decorative containers are made
from a mix of used paper that has
undergone a transformation to
achieve beautiful marble effects
and durability.

(Design: Wittaya Chaimongkol/
Photo: 103paper.com)

UPCYCLING
CARPET
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Plastic
waste from the

ocean takes a long time

to break down. It's even harmful

if mismanaged. The research
enterprise RISC, in collaboration
with The Carpet Maker, and GC,
has come up with technologies to
help protect the environment by
transforming plastic bottles into
yarns for carpet making. Yarns
made from plastic does not soak
up water, hence preventing fungi
and dust accumulating in the
interior. It’s an innovation that
adds value to the products and
creates livelihoods for people of
in Khon Kaen Province. (Design:
Prof. Singh Intrachooto, Ph.D./
Brands: RISC, The Carpet Maker,
GC. Find out more at www.risc.in.th/
www.thecarpetmaker.com)
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(NN: renimproject.com)

A Thai fashion brand is devoted
to transforming secondhand jeans
and other garments into new items
of clothing. In so doing, it creates
a livelihood for craft makers in the
community.

(Photo: renimproject.com)
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(NIN: renimproject.com)

SAN-PAD gets its inspiration
from the craft of bamboo fan
making. The same technique
is used to make duffle bags
out of old jeans and T-shirts.
(Photo: renimproject.com)
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(A170: www.rimagined.com)

A start-up in Bangalore, Rimagined
tries to deal with mounting garbage
problems in south central India by
promoting conscious consumption,
meanwhile creating sustainable

livelihoods for impoverished women.
It's renowned for upcycling 15-20

tons of waste materials into products
that leave behind Zero Carbon
Footprint.
(Photo: www.rimagined.com)

The woven tote made from dis-
carded plastic bags originates
from the Upcycling concept that
gives rise to creative reuse of
byproducts and waste materials.
Merak on Earth collaborates with
the waste separator, the craft
maker, and the end user to achieve
a product that meets the needs of
today’s society.

(Photo: Merak on Earth)
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(NW: redeasta.com.br)

A not-for-profit social enterprise in
Brazil, Rede Asta turns people
skilled in crafts into business
operators by converting the
unwanted remains or byproducts
of large industries into usable
forms. It supports over 60 environ-
mentally conscious artisan groups.
(Photo: redeasta.com.br)

RESTORATION
STATION
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(NN: yinkailori.com)

Nigerian designer Yinka llori works
with Restoration Station, a nonprofit
organization in the UK, to transform
discarded chairs into new products
of higher value. Proceeds from
sales provide funding for drug
addiction rehabs in the community.
His colorful style offers a reflection
on Nigerian culture.

(Photo: yinkailori.com)
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HANDICRAFT KNOWS NO BOUNDS

Although there is beauty in
diversity, the world population
remains largely divided by
geographic boundary, class,
social value, belief system,
gender, ethnicity, etc. all of
which have the potential to
cause confusion, economic
disparities, even conflicts that
intensify to this day. But
technology advancement in
the digital age has played a
vital role in reducing the
importance of the geographic
divide, thereby making
cultural differences less
severe and improving people’s
attitudes towards one another.
This makes it possible for new
ideas and knowledge to
transcend all boundaries that
have kept people apart for so
long.

Now that everyone
becomes a global citizen,
naturally every artisan has
pride of place in the world of
craftsmanship. We are seeing
the dawn of a new era that
makes knowledge sharing
possible and people across
the globe can exchange
ideas freely. Before you know

it, cross-cultural interactions
have paved the way for many
positive, encouraging discourses
resulting in a never-ending
array of handicrafts being
produced. Take for example
tie-dye fabric in Europe that's
made by incorporating craft
techniques originally from
Japan. Or weaving crafts of
Thailand that take in tribal
design originally from Africa.

From another point of
view, a handicraft that
represents a tapestry of
cultures may very well reflect
the quality of being different
that’s unique to a locality.
This is key to appreciating
the richness of life and
heritage, even the perception
of gender identities and
definition of beauty through
the eyes of a local -- intuitive
understanding that's free from
outside influences. If handi-
craft is comparable to art
without borders, without
dividing lines, then the door
of opportunity is wide open to
create exciting new products
like never seen before.

In essence, a handicraft

can be made by integrating
knowledge and skills unique
to a locality. But without a
good story to tell about the
relationship among the people
who create it, a work of
handicraft amounts to nothing
--something done in imitation
of another by superficial
inspiration. Ideally, a handi-
craft should result from a
collaboration between the
designer and the person who
contributes information in a
locality. This in turn is a win-
win situation for the craft
maker, the owner of knowledge,
and citizens of the handicraft

world.




LIS'IFI'Q'lﬂl'c:{lUlllj\?ll&[ﬂ

BORDERLESS

LOEWE BLANKETS:
2018
Tdsi8ndntAslssanTaaausus
uduiAnuiandszmaaily 3
WuwngreimnAaddidaagiyndn
100 mumﬂﬁmﬁ'uﬁiwjluqhﬂ
1alfe wanWsna wazainsnals
Lﬁ@muﬁiﬂgﬁﬂmmﬁLriﬂLLr‘isi'mmi
a¥1earsAnoaldnduiivaueiany

A special project by one of Spain’s
longtime brands is a collaboration
among over 100 craftspeople from
Europe, Asia, Africa and South
America, which culminates in the
redefinition of the word “luxury”.
(Photo: loewe.com)
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KUON

Boro AawmARANIsUsgudanianii
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Inailawduaaldanson

(N170: kuon.tokyo)

Boro is a Japanese technique of
mending fabrics that had its begin-
nings in the 19" Century. It becomes
active and flourishing again thanks to
a smart move the Japanese fashion
brand KUON. The traditional piecing,
patching and stitching skills give a
good value to items of clothing and
extend their use. (Photo: kuon.tokyo)
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RUGTURE
COLLECTION
Rugture ULTUARINNIY
Reuwn nedelaaaniilin
Kourosh Asgar-Irani £191u
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NNanfsnansnluiasnuwnulasiae
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a1u1lniae a1flille 79N waz
nelFuasfaidia una¥1easadlug
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daalilsunsumaniamas vnliina
WNAWSULLUWITNEEN B9l R
Rty nIInensuuuLiaaduld
¥ ¥ M v 1 1
fiatnugnasuauludlfacnairanla
(NIN: rugture.com)

Founded by architect Kourosh

Asgar-Irani, the Vienna-based
brand Rugture fuses the craft
skills unique to western Asia
and Russia’s Volga region with
computer-aided design tools
to reach a point of highest
development-beautiful rugs that
transcend cultural boundaries.
(Photo: rugture.com)

MOT
elannAsmiildairenanaasoyly
nau AUnAuRuTmUsssuTiasiy
7091711 MOt a4lAfunisas1aassd
FUANNNTANTNIT LS ITNTRITA
Buaun Uena1BanINALANT
fadnudundenianaiuinaausay
AudmusssnlutAsuy aunanaiu
s ndnFuEInlszanduyalu
Aneulandnsldailinniania
(N0: motdoigiay.vn)

“As globalization brought a
positive impact to peoples and
countries, it also caused neglect
of local culture and society.
Responding to challenges, the
Vietnamese brand Mt has come
up with new shoe design that
evolves from the Vietnamese
heritage. In the fewest possible
words, it's about tradition meeting
modernity. The idea is to create the
kind of shoes that's appropriate
for every occasion.

(Photo: motdoigiay.vn)
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PEACOCK
WOODCARVING
ART
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(BBNULIL: ADUTITIY TNA
AFTNAALRONTIN

1/32q11] 2556)

The Teptaro Woodcarving
Group in southern Thailand
has adapted a method unique
to the woodcrafters of the Lao
People’s Democratic Republic
to suit new practice in Trang
Province. It's a fusion of craft
skills that led to further
development in carving wood
items believed to bring good
luck.

(Design: Wichet Choomdee,
Master Craftsman 2013)

CARVED WOOD
TRAY
a1aldldaasidaaanainaiu

e o o 2
NilaunzadniazasldiaziaATag
al o k2
AumTlNaraInsauAs Inels
dnerzaaAnmlFuldsaniu
A r e
\Arasiiaanstndiliaannananso-
Fgszaniulmailszanauann
uniruanpawineelianas
e o & oo
iAzaaliaannsneviastiulsating
ynaula
(RBNULIL: AIWITIF NANT
AT NAALAONITN
1/72411] 2559)

Accessories tray making has
its origin in woodworking
widely used in crafting Thai
musical instruments. Created
by collaboration, this carved
wood tray is made by adapt-
ing a method perfected by
the wood crafters of the Lao
People’s Democratic Republic.
(Design: Pichet Kerdsong,
Master Craftsman 2016)
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(ABNULIL: TA.918WT AN
AT A.A.1.)

A hanging mobile gets its inspira-
tion from the basket-making craft
that's unique to Taiwan. Worthy of
attention is the chicken coop style
that coincides in ideas with that in
Thailand. By integrating this feature
in the design, the hanging White
Champaka mobile offers a reflection
of two cultures coming together as
one.

(Design: Associate Prof. Wasana
Saima, Member SACICT)

b ‘/ '

KK

>

"

AN
K

S

N



\

iy,

-

",

o

"

BLENDED

“UATU" ARALANTUILIIIATIATINANE
. G % oo B
Aanunsnldiduiainanaznangaas
NANNANUADILN ATATDINTUILITYRTIA

2 = =
AR NIATLUALUNIEATINLASNITLULIU

URAI COLLECTION
“glatunyased Tnmsusinenisaninig
AVAANELLTYATIATUIIDS WazHIHn
W Wi diiaqiu goumesld
uulfrenisneatdnduiiinann
nnsthadpanease AL sl uade
Sannadl 2 wnaireassAlual Tned
LUIRANIIARBEIRIAAEIVEATINIY
wazdndauiiuar Wuananinty
wnziunisldaeuluynleania saudi
ﬂ@ju@ﬂ%ﬁ‘luimuﬁﬁu%‘u Vi aIusL
gl51l a2 fanunsmin U4 lsdae
(eenuvL; Anugls waviBEs
mgNAaLdannssx Useanil 2555
x ease Studio AINTANNITWENL
SRanEaiLIATA VE)

The Urai Benjarong Collection
boasts high standards of ancient
style ceramics unique to the King

ANEITYAA viensdeuanarimes
uuAaeL a51ennansadlvaliain
Wwnyasdd arnnsnldlunisanusls
frunaran uiidanndlad 1 gu
Trausn Fruauslaatnainaula
(@anuuL: Aosiae LUsTimd

g mTNAaLinanssa I 2560

x ease Studio)

From a beautiful Benjarong collec-
tion, BLENDED is both a stool and
a pedestal. It's a merger between
two different styles, one being blue
and white pottery. The other is
Benjarong ceramic, which refers to
meticulously painted gold details on
a smooth, shiny coating. It's the way
in which Benjarong is perceived
as an exciting breakthrough in
decorating home and business like
hotels, restaurants, and so on.
(Design: Hatsaya Preecharat,

Heir to the Master Craftsman 2017
x ease Studio)

Rama Il era. Meantime, appropriate
adaptations are made to fit in with
modern lifestyles. The set includes
imaginative ceramics for the table
designed for target groups across
the Arab World and Europe.
(Design: Urai Taeng-Eim, Master
Craftsman 2012 x ease Studio,

Thai Benjarong Identity Project)
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ETHICAL CRAFTS

LINFANGLU
Aatlunaziinaantuil Lin Fanglu
Tenaansudnunaiianisdindanans
g1qteinlil (Bai) luummaqumu
mmam?gﬂi‘:mwuau \Rea¥aasss
astiilaasuazarudatlesauade
Imﬂlﬁﬁwqﬁu‘luﬁuﬁi’quﬁum}'mqmu
fudnrasiu Wieilunnsianuuay
LtmLLwénﬁﬂnaltyﬁﬁﬂHﬁwzmﬂ”Lﬂé

FLAUANA (NIW: linfanglu.com)

Artist-cum-designer Lin FanglLu
experimented with tie-dye techni-
ques belonging to the Bai tribe in
Yunnan, PRC to create furniture
and works of contemporary art.
Collaborating with furniture makers
in the community, she succeeded
in restoring the traditional method
to its former glory.
(Photo: linfanglu.com)
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IR
(a@nuuy: Plural Designs
JN: thinkktogether.com)

Loom is a merger between handi-
craft and industrial scale production.
Here, designers make the chair
frame, which is separate from the
seat and backrest frame. Then,
they let local craftsmen finish the
job by weaving seat fabrics onto
it using any materials from water
hyacinth to reed thatching.
(Design: Plural Designs

Photo: thinkktogether.com)
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An Exhibifion at Raya Heritage
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TRACING THE
FADING LEGACY
“laauanelaiseanng” AnseA-
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WFeaalud vilaue3essin
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Wanna lugurusaudigaas
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Wenguaaeuiifinaniie
2RINANLALEY WA lAFLNAST
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(NI Raya Heritage

Chiang Mai)

“Tracing the Fading Legacy”
is an exhibition hosted by
the Raya Heritage Hotel
Chiang Mai. It offers flash-
backs into traditional handi-
craft that's disappearing from
the hotel neighborhood. To
preserve a sense of history
and heritage unique to the
community, it invites well-
versed citizens to came stay
awhile, take the time to see
the show and share their
experience.

(Photo: Raya Heritage
Chiang Mai)
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COLLECTIVE
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(Nn: girlfriend.com)

A fashion brand for people
who love to work out, Girlfriend
Collective gym garments are
crafted using yarns made
from recycled plastic. It's
redefying beauty and designed
to look good regardless of
weight or height or skin color.
Neither do models have to
meet standards specified by
the mainstream. Ladies gym
garments range in sizes from
XXS to 6XL.

(Photo: girlfriend.com)

The Unitard
L)

(M e

*9000

s

2680 =

24 | SACICT CRAFT TREND 2021



ORANGE CULTURE
Adebayo Oke-Lawal neasquusus
Orange Culture $9a¥19499/911
wdunatuayunislddanluiasiiu
a A ¥ X v
aaeluaize w¥anaanuuuldadn
v a A
ALLLUIAA Androgynous “TANNT
nannsprNLugtLaTnige fa
=R :’/ [ ] v
RUTUARITRARANFeAdL fusaesiae
Tauassuiasie wazitlandreduiu
ANLNWA
(NN orangeculture.com.ng)

Founded by Adebayo Oke-Lawal,
the fashion brand Orange Culture
is motivated by the desire to
promote materials unique to Nigeria.
The Androgynous concept has had
a strong influence on her work,
which has the physical charac-
teristics of both sexes, whilst
celebrating a culture of equality.
(Photo: orangeculture.com.ng)

LUSH

wusUALATasA1 9 uazglnend

eunnRideidasainnisiluAud
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uiidanlunaiangu LGBT fae
nMseeNNARS A RALNTALAINN
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wasoyi FentecBesranuminges
MamAstnesaiies

(NN: lushusa.com)

A brand of cosmetics and toiletries
famed for handcrafted goods and
natural ingredients, Lush embraces
fair treatment of labor. It has become
an immediate hit in the LGBT
sector. Plus, it’'s user friendly,
especially strict vegans, and is
highly regarded for supporting
gender equality.

(Photo: lushusa.com)
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CRAFT KNOWLEDGE ACCESSIBLE TO EVERYONE

In the near future, people
will be able to get more and
more knowledge of craft
simply by going online.
Anyone interested to acquire
facts and information about
craft making will have access
to experts in a particular
subject and learn from them
instantly. Vice versa, a craft
maker wishing to introduce
his product to the market can
simply do so online. He can
rely on the power of storytelling
to debut the initial introduction
and pick out an outstanding
part or event to highlight the
value of his product -- all at
his fingertips.

Stories behind the craft
or content of the messages
coalesce into massive amounts
of knowledge waiting to
be discovered. It's readily
available, floating in the air
apparently without an owner
and hence the term “Cloud”.
Though it may lack the
capability of transferring skills
since in-depth expertise is only
acquired through experience,
storing and accessing data in
Cloud represents the beginning

of an experiment and possibly
collaboration between the craft
maker and the designer. Plus,
it's a way to stimulate buying,
selling and communication
with a target group. Some
examples of this include video
clips that show steps incraft
making via online media, and
Open Source programs that
give permission to download
content and product design. Or
it may go beyond knowledge
sharing and enter into a new
realm where handicraft is
introduced to the business
world. This opens doors to
Crowdfunding, a window of
opportunity to raise the initial
capital from a large number
of people to get started on a
project. It's one way of helping
a newcomer enter, grow and
mature in the handicraft
industry. The most common
benefits include online classes
that let members of a commu-
nity participate. Going forward,
they create a community of
designers and craft makers
who will tailor their products
in ways that appeal to the
interests of their buyers.

Apart from public-sector
organizations, government-
sector institutions also can
play an important part in
building a public domain,
whereby craft knowledge is
made available to the people
as a whole. This ensures that
the body of knowledge being
presented is accurate, inter-
esting and widely accessible.
In this way, handicraft will be
able to survive in the midst of
rapid change that comes with
modern lifestyles.
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ONLINE EXCHANGE
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1. Bharp Tools are Safe Tools.
2. Turn tha Wood at Proper Spoeds.
3. Hand Pasitioning

4. The Tool Should Always Contact the Tool Rest.

5. Use the Bavel.

6. Always Cut With the Grain,

7. Cutlers Laad and Scrapers Trail
B. Practice Makes Perfect.
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Basics

Learn the Basics of Woadturning 101 - The Spruce Crafts
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Nowadays, information about
woodworking is readily available
online by going to Google. Simply
choose a right keyword, for example

woodturning, and you get over
127,000,000 results all at your
fingertips.
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CEA x
BAANLAESUAN
a1a15dAnny UASTlaBu Aallu
uldBare uaz AuANWIE Fau-
fed Tneenuuiwesiiaasidnaas
WLSUA Jird Design Gallery sauiia
fugrineaudaasuiAsegiaaia-
@937 (CEA) WAZNRegNItNULazaIu
Haaasdaaunisaiiaagssanwls
Hedurinuszuneaulailaelaid
ANlgane

Woodworking artist Phisanu
Numsiriyothin and Suppapong
Sonsang, owner of the furniture
brand Jird Design Gallery, offer
free online classes in basic wood-
working in a collaboration with the
Creative Economy Agency (CEA)
and BaanLaeSuan Magazine.

SPOON CLUB

. oy e
Wuladaaunisunzadndanldnau
szuveaulal Tnanguani@nanuigm
)4 2 N
Wintisdnteaauiunaunisindenld
nannuanagiuuulaannyniinniaan
santfluguednguauaaulaiaas
nauauvdauldluansiaainindns
wazainialansae

(N1IW: spoonclub.co.uk)

It's a site that gives online lessons
in spoon woodcarving. Members
can access video clips on the
subject anytime anywhere. Plus, it's
an online hub for wooden spoon
makers not just in the UK but
across the globe.

(Photo: spoonclub.co.uk)

45 3 hours (10-00am to

CRAFT

COURSES
Lf‘éuhﬁﬁmumuuﬁﬂgmmuﬁmm-
ﬁaﬂﬁ'qﬂ?mﬁﬁmqw LG
aaulallazAaiaFauuuLnLdaay
Tramse Huangmsliiaanuainuany
FausauANA I BLULALAN 90U
w3l usianen vizaaulany
(NN craftcourses.com)

1:00pm)

June 2020

A website that offers online work-

shops in creative handicraft in
the UK, plus information about
lessons from other sources both
online and in class with tutors.
Topics range from traditional
weaving to ceramics to dyeing
and metalwork.

(Photo: craftcourses.com)
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OPEN SOURCE
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PRECIOUS
PLASTIC
TATan1TINaRILIndanLazdIAn

Universe + Solutions ~ People + About ~ Support Now I I Starterkits I

Welimnauiaulagunsoiwanasin k A K [ | T
liFlgAsuasnandududldsan
TGN ‘luﬁfmﬁuﬁ%\mﬁimumﬁm
Faipies asudanira¥ielseenu

auiaLdn sanldienisviunugsia

TEAVUIUNGE FL3nlne Dave

o I
Hakkens NaanuuLIATAITLTLAR
NANEANURIENINAATIRN NN LT

wazwmatanisdsenavldlud o

wazdiflunaianatsaasauialan Start a business from plastic waste!
PARNANRFNT MLAARANNINLAE

(NN preciousplastic.com)

An environmentally conscious

;‘ff-?a\

q A o niver: 3 Pe Abou T Now tarterki

project started by Dave Hakkens. !/@ \ Universe Solutions eople v bout ~ I Support Nov ] | Starrerkits l
3 B o arderte,

He designed plastic recycling At Machines Overview  Basic  Pro  Community

machinery and uploaded blue-
prints, plus other technical mate-
rials on his website. Topics include
the process of making a small
scale plastic recycling machine,
business planning, and marketing.

It's also a hub for buying and

selling recycled plastic.

(Photo: preciousplastic.com)

—aw BASIC =
MACHINES

3. Build

Everyone is a recycler
You can start or join one of these Precious Plastic spaces in your

town and start tackling the plastic waste problem. Right now!

Build an Extrusion Machine

Leten mers Mo Thesius Pasts spbiss
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self.made

Chair Kan

CHAIR KAN \
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(NI: pdmbrand.com/blog/ L L L L L] L
. 435 40, 420 40|
Chair-kan) 480
SECTION A-A FRONT VIEW SIDE VIEW
From the fashion brand PDM,
Chair Kan is the brainchild of the
. X . DrawingTitle ; Parts of Chair
o-d-a design studio. The chair Date : 07AUG2019
Unit:mm.
plan can be downloaded for free. Scale: 1:10
. . No : 1/
Have a furniture maker to build D:si;nd:o-d-a @%

one for your so long as it isn’t for
commercial purpose. The choice
of wood is entirely up to you.
(Photo: pdmbrand.com/blog/
Chair-kan)
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NETWORKED COMMUNITIES
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(Naw: The Hack Knife Maker)

A blacksmith website created for
sharing knowledge in knife making.
Well known in a circle of craftsmen
and collectors, it's also an online
marketplace for knives.

(Photo: The Hack Knife Maker)
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The Hack Knife Maker’s event at
the annual Agriculture Fair gives a
chance to meet and learn from
expert metallurgists. Between
3,000 and 100,000 Baht was
offered for a variety of superior
quality knives. Know that wait lists

last several months.
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A video presentation
showing steps in knife
making is available to
online audiences.
Topics include know-
ledge sharing between
the maker and the user,
product performance,

and material quality

testing.
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Sakon Hed, which is Isan for “Made
in Sakon Nakhon”, is a group of
people from different walks of life
who returned to their birthplace
and pursued a self-made career
in creative craft. They had the
know-how, imagination, skills and
practices. With that they under-
took a new task and contributed
to society by offering handicraft
products through online sale and
numerous exhibitions.

(Photo: Sakon Hed)
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CROWDFUNDING AND ONLINE MARKETPLACE
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THE MILAYA PROJECT

The Milaya Collection

THE MILAYA
PROJECT
B TP
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(NIW: milayaproject.org)

| SACICT CRAFT TREND 2021

T TWAILADLL FOR PRE-ORDER. THIS ROUND OF ORDERS WILL END
| MILATAS WILL BE DELIVERED AUGUST 2020

i g

The Milaya Project helps women
who fell victim to the South Sudanese
civil war, currently living in refugee
camps in neighboring Uganda. It's
a way to raise funds to grow the
business of making embroidered
sheets known as “Milaya”. Beautiful
pieces of art that provide a livelihood
for the women in exile are available
online.

(Photo: milayaproject.org)




Aulita: A boutique, cafe and learning space in Cusco, Peru

HISHSTARTER
[ Te———

Sewen & Login

Jokn us in bullding a collaborative community
of makers and buyers from around the world

Crassid by

Sonya Radetsky

169 Backers pecgod S40U835 1o MOl DRng this project 1o
ife,

O Last updated May £, 2020

AULA ARTESANA
Steph Guthridge WLa¥ Sonya
Radetsky szanvuaaulaiiniu
. D R
Kickstarter iaa¥1eiuiinns@eus
o HaP sy o o
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(NN: aulaartesana.com)

Founded by Steph Guthridge and
Sonya Radetsky, Aula Artesana
mobilizes funding online via Kick-
starter to bring creative projects to
life. It works with local craftsmen,
community organizations and
businesses to help the indigenous
peoples of Peru. Located in Cusco,
its retail and learning space

attracts tourists, and passes on
the skills in handicraft to the new

generation.

(Photo: aulaartesana.com)
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Apart from carrying out detailed
observations on the art and
craft scene, carefully watching

FUTURE OF CRAFT

consumer behavior, and
perceiving how new trends in
design unfold, the SACICT
Craft Trend 2021 is the result
of a spontaneous group dis-
cussion among professionals
in various fields. Its primary
aim is to put forward recom-
mendations to further the
progress of creative craft in

Thailand, encourage the

commercial scale manufacture
of what is already successful,
and build a strong foundation
for many more developments
to come. Like so, this year’'s
conference produces many
exciting new ideas that
coincide the current style and

preference.
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Our panel of experts
includes distinguished
academics, designers,
community development
professionals, founders of
successful start-ups, and
representatives from news
organizations. Among these
are the following:

saafaulEnsAuTduaINAaL TN
TEUINLIENA
Deputy CEO, SACICT

NITNNTLAANNT LFENANTUNS
WuRY weus WUdTEe Anin
(NUNTUW)

Managing Director, Amarin
Printing and Publishing PCL.

wnagInITLasananasl
13zaNAIngNa8nN1ANIT
NUNINLRLNARD

Lecturer, College of Management,

Mahidol University

TneanwuLLAZENass
Apostrophys Group
Designer, Founder of

Apostrophys Group

dnagnisuas§i@ieaaicy
FuNITAANLULAINE
Lecturer, Specialist in Textile

Design

Joumunnsedszuaza biilaEninas
ne AN ea o -

PRILFENNTLNLS Faand waus

Tawmad anin

Freelance Interior Decorator,

Design Director at Premier Resorts

and Hotels Co., Ltd.

TnaantULLazEnass
Jird Design Gallery
Designer, Founder of

Jird Design Gallery

TindTInnsuazgnasa
NENINAELNE43L Doister
Lecturer, Founder of Doister,

Independent Development Group

Uszanud i fidnaa¥aassd
LLa:tg”,ri'm%\i TR R b g st M Tatale)
Chief Creative Officer & Founder of
Farmgroup Co., Ltd.

o L2 -
HIINNBANLLITUA Moreloop

Co-founder of the brand Moreloop
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Conservation and development

should go hand in hand
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“Setting a trend or general
direction in which handicraft
is developing doesn’t mean
that we have to come up with
a bible and expect everyone
to obey. First, start with an
in-depth reflection on the
experience of today’s craft
makers, and then find out
exactly what the consumer is
looking for. On the flip side,
creative craft is more than
just the monetary value that
the market places on a
product. It's the result of
extremely hard work and
willpower of the person who
creates it. There’'s something
akin to human nature in it.
Hence, apart from helping
craft makers earn an income
for their work, we need to
preserve traditional know-how
acquired through experience
and passed down from
generation to generation.
Whether it be your blood
relations or students under-
going years of apprenticeship,
they are the ones to carry the
torch and protect heritage.
Preservation and improvement
should go together, and the
result may or may not follow
the trend.”

AtuLavs:d dvhdyasl
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Saengrawee Singhawiboon, Deputy CEO, SACICT
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Creative craft brings benefits to society
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“This year’s craft trend is
about promoting the infra-
structure needed to further
the progress of the craft
industry rather than focusing
on particular areas of concen-
tration, like color schemes
and materials used in craft
making. This is because craft
goods have grown and
matured to put the community
and people in an inextricable
situation. If the craft industry
as a social enterprise thrives,
so does the community. Like
so, it makes perfect sense for
the craft industry to benefit
society one way or another.
By this is meant that craft
makers should have social
objectives that serve the
common good. This can be
achieved by working jointly
with designers to improve and
send their products abroad,
meantime making their craft
goods famous and widely
celebrated among the people
at home. Hence, the skills of
networking and infrastructure
are needed.”
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Jeremiah Pitakwong, managing director, Amarin Printing and Publishing PCL.

=




40

SACICT CRAFT TREND 2021

“Sdaixrasls” aingcaainnssuola Yainl”

d1KSuUKcnnNsSsy

Leftovers from factories may be

priceless for craft
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“Something having no real
value to someone may turn
out to be of some value or
benefit to another. The social
organization Moreloop sees
a bigger picture of the
happenings in our everyday

lives. It applies technologies
to manage surpluses and
overstocks from large fac-
tories, and then put them to
good use by turning them
over to small and medium
enterprises. Another word,
what is discarded by quality
garment factories is recycled
and becomes raw material
made available to SME’s at
reasonable prices. Moreloop
is a platform where two
industries meet and benefit
from each other’s action. The
SME’s get the raw materials
they need, thereby helping
to reduce trash and lower
carbon footprint since less
new fabric has to be made.
At the same time, large
garment factories find a way
to get rid of the surpluses
and leftovers they don’t want.
It’'s a recycling process that
drives economic growth,
whilst the environment stands
to benefit from lower pollution.
In the end, it boils down to
maintaining positive social
impacts on communities.”
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Amornpol Huvanandana, co-founder of the brand Moreloop, curator of fabric surpluses

and quality garment overstocks supplied to SME'’s.
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A “price” based on the “value” of creativity
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“One may ask if the use of
leftover materials in the
interests of the environment
would eventually result in the
devaluation of a creative
achievement. And | say that,
to begin with, we have to try
and make certain that a craft
object is highly regarded and
evokes much appreciation.
By this is meant that craft
should be appraised based
on the value of creativity and
imagination to express ideas,
instead of being seen as a
product of labor, time spent
and materials used. The truth
is, if craft is priced based on
costs, the product made by
local craftspeople will be
sadly disregarded.

“But if one puts it into
different words, say, ‘How
much did you budget for this
piece?’ then it's a whole new
ball game. It’s like designing
a logo. If the result is priced
based on the costs of labor
and utilities alone, then it's
probably worth next to nothing.
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Vorathit Kruavanichkit, Chief Creative Officer & Founder of Farmgroup Co., Ltd.

a creative and design consultant behind the success of many leading

brands and creative undertakings.

On the contrary, if the out-
come represents a crucial
turning point in business, no
one will question it. As the
new logo occupies a distinc-
tive place in the mind, its
value increases multiple
times. So, one must ask how
much the consumer is willing
to put a price on creativity.
Well thought out, a craft
object made in a community
stands a good chance of
winning, albeit made of
materials discarded or leftover
from another purpose. In the
end, when a product is highly
regarded, so is the community
that makes it happen.”
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“Recycling waste into useful
things has long been a tough
question, because special
care has to be taken to ensure
it doesn’t produce another
piece of trash. On top of that,
it may not be easy for craft
makers to go online, or hire a
blogger to publicize stories
behind the making of a
particular product. After all,
it’s not a task that local
craftspeople are equipped to
perform. So, we must put our
heads together to build a
strong foundation first and
foremost. When everyone
thinks the same way, it's easy
for an undertaking to succeed

system-wide.

“Looking at it from a
creative craft perspective, it’s
imperative that a product be
well made, attractive, and
practical in order to achieve
the desired result. This is
crucial for craft goods to sell
at a good price. But, what
if the maximum output of a
business is very small? Say,
one is capable of making
only five items at a time while
the marketplace is demanding
a hundred. How should he go
about it? Knowing his output
capability is limited, a craft
maker may want to rethink his
plan and tailor his craft goods
to answer the lifestyle needs
of a small, upscale clientele.
Then, as business continues
to grow, he probably sees it
fit to start appealing to the
needs of the middle class. In
this way, creative craft serves
the purpose as a mouthpiece
that promotes the recycling
of resources within a circular

economy.”

sA.as.u1du Tadasina

TnagnnswargldiagyfuniseantULAImMe

14128991998 Designer of the Year 2017

Associate Prof. Namfon Laisatrooklai, Ph.D.,

lecturer and specialist in textile design,

Designer of the Year 2017
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Setting a trend in the protection of

traditional knowledge
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“From experience, | had the
opportunity of collaborating
with village elders who knew
a lot about northern customs
and traditions. At first |
arrived at a locality only to
discover how difficult it was

to find someone well-versed

AMUSBQ1 dcn:au

in traditional art and culture.
Most of the people with a
good grasp of folk craft were
already way past 60. It just
dawned on me that, before
we touched upon the subject
of future craft development,
first we should address one
fundamental problem — how
to go about protecting tradi-
tional knowledge from oblivion.
This can be achieved by
working with locals to get a
sense of history and heritage
to decide how folk craft can
fit in with today’s consumer
behavior. Failure to do so will
become an obstacle that
renders knowledge transfer
impossible.

“The important thing is:
‘Why do we have to follow a
trend? Why not set one our-
selves?’ The answer lies in
working with the community.
While doing the design work
at Raya Heritage, we set out
to grow the hotel business
concurrently with preserving
cultural heritage in the
surrounding area. Through
collaboration, we created a
strong public image, even-
tually resulting in the hotel
being highly regarded inter-
nationally.”
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LANRINAIIUNTRBNLLLANLASTTILTN Raya Heritage Waz Tamarind Village Feraluad
Vichada Sitakalin, freelance interior decorator and design director at Premier Resorts and Hotels Co., Ltd.,

whose portfolio includes Raya Heritage and Tamarind Village, Chiang Mai.
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Handicraft from a different culture
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“We try to project the most
positive image about the hill
tribes of northern Thailand to
inspire others to communicate
with them. We use creative

craft as a tool to reach out to
those who are interested.
While the people here go
about their business as usual,
our job is to open doors for
members of society to get to
know fellow Thai citizens from
a different culture.

“There are many ethnic
minorities across the country,
some of which are already
open to visitors. They offer
homestay opportunities to
earn a small income from
tourism. Apparently they make
more money selling crafts
despite there being not many
skilled craft makers left in the
community. To restore folk
craft to its former glory is a
long story. So, we make
arrangements to put locals
in different lines of work. Some
young adults choose to try
their hand at retail business.
Going forward, the community
relies on economic planning
designed to give locals access
to training, thereby raising their
skill to a level higher than what
they already have achieved.”
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Somphop Yeejaw-haw, lecturer and founder of Doister, an independent development group that studies the way
of life of tribespeople in highland regions of Thailand, whilst instilling a sense of pride among members of ethnic groups.
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Knowledge sharing through technologies
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“Online sharing has made it
possible for people to connect
and exchange experiences,
thereby making knowledge on
every conceivable topic easy
to find and buy. Take for
example Thailand, where the
number of older people is on
the rise. These are the people
with lot of free time on their
hand which, among other
things, can be spent acquir-
ing new skill online. Those
interested in craft can find
workshops readily available
digitally, thanks to Cloud
which is a network of remote
servers accessible anywhere
anytime. This allows people
to share experiences freely
regardless of background and
perspective. There are plenty
of web applications to choose
from, such as Craft Simulation
and Craft Lab. Find an appli-
cation that’s right for you.”
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WAneNagNina (CMMU)

Poomporn Thamsatitdej, Ph.D., lecturer, College of Management,

Mahidol University
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“From its physical appearance,
the quality of a craft object is
something that people look for,
first and foremost. That's why
we want a table that’'s made
strong and a knife well-crafted,
so that they meet the expecta-
tions for which they are
intended. Beauty and other
pleasing features come next,
followed by an account of
events about how it comes into
being. For business, these
features combine to give a
craft object the power of story-
telling that helps confidence
and makes the product sell.
Especially now, advances in
digital technology have opened
doors to exciting new possi-
bilities resulting in extensive
exposure in the online media.
“Looking at it from a
different perspective, the word
‘quality’ often comes accom-

panied with a high level of

skill. And many consumers
have come to expect high
craftsmanship skill in the
quality craft object they buy.
This isn’t always the case
since a craft maker may not
be highly skilled at all, but he
is quite capable of raising
product quality through
another means. This includes
redesigning to make the
product easy to build. Then,
it’'s up to the craft maker to
decide where and how he
wants to compete with other
products in the marketplace.
And by going online, he is
able to spread the good word
to a lot of people. I've been
following a blacksmith who
started making knifes a while
back. He used to sell good
knives for 3,000 Baht apiece.
Now his premium product, the
Master, is going for 70,000
Baht. Why is that? Well, he
never stops improving the
quality of his product. Recently
he joined others in setting up
an online community, in which
real quality testing is shown.
Through online media, he’s
able to send a strong message
across. It isn’t about a steel
blade with handle. It's a quality
product that performs to a

specified standard.”
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Suppapong Sonsang, designer and founder of Jird Design Gallery,

who turned to forest replanting, craft and furniture making using timber

harvested from his farm.
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An in-depth look at the behavior
of a discerning clientele
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“Craft promotion is more than
just providing manufacturers
with the support they need.
Rather, it encompasses many
aspects of commerce, includ-
ing the understanding of how
end users behave or react to
a particular product. Among
other things, consumers can

be classified into groups based
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on behavior. For example,
among people under 40 there
is a tendency to buy a craft
good simply because it appeals
to them, or because it's pretty.
Meanwhile, older adults tend
to view it as investment and
go for craft that they consider
a good buy. | think that con-
sumer analysis can be taken
to a greater extent, which may
end up being different from
the kind of market anaysis
as we know it. Nowadays,
consumer behavior studies
have gone much deeper than
before. The old saying, ‘If you
like it, buy it,” may no longer
be true. Some people shop
under the influence; others
buy because they have plenty
of money to speculate on
price. Some even buy just to
strengthen connections within
a circle of society. All of this
deserves to be thoroughly
investigated to get a good
grip of the behavior of both
the buyer and the craft maker.
For any business to thrive,
there’s a need to find out
exactly what each category

of consumer wants.”
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Pantavit Lawaroungchok, designer and founder of Apostrophys Group,

driving force behind the success of many exhibitions and events at home and abroad.

It's thanks to creative ideas, business acumen and marketing strategies.
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SACICT Craft Trend features products that are SACICT prototypes and selected craft items
created by artisans, arts and crafts communities, and talented designers.
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