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The Sustainable Arts and Crafts Institute of
Thailand (Public Organization), or sacit, is a
pivotal enfity in the revival of Thai handicrafts.
To effectively revive these crafts, amultifaceted
approach is necessary. This includes fostering
creativity in production, which the institute and
skiled educators actively promote. Additionally,
it involves marketing, capacity building, optimal
sales strategies, and sustainable progress. The
institute aims to accelerate economic growth
domestically while striving to enhance interna-
tional recognition, ensuring sustainable develop-
ment.

This process begins with raw material pro-
cessing, skilled craftsmanship in production, and
engaging consumers. With ample materials and
consistent high-quality output, these crafts can
evolve into sustainable enterprises passed down
through generations. Demonstrating to consumers
how crafts can enrich daily life fosters enduring

sustainability.
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In the postmodem era, the task of revitalizing and
promoting Thai handicrafts is not merely a process of
preserving cultural heritage, traditions, and long-standing
customs. If is also a profound value in creating new inspi-
rations o enhance commercial competitiveness on the
global stage. This process, which can be termed “driving
force,” embodies both the preservation of the past and
the innovation for the future.

Friedrich Nietzsche', a German philosopher and
professor, introduced the concept of the “"Will to Power.”
This refers to a fundamental driving force behind human
actions and desires, which is the aspiration to expand
one’s power and influence, whether in personal or spiritual
realms. Nietzsche's perspective suggests that humans
are not solely driven by basic needs such as survival or
reproduction, but also by the desire to grow, develop,
and control their environment to achieve their utmost
potential. Nietzsche’s work is highly regarded and has sig-
nificantly influenced philosophical thought, emphasizing
the power of the driving force that profoundly impacts
human thought processes, society, and culture.

Another influential philosopher, Henri BergsonQ, a French
thinker, presented the idea of “Elan Vital.” This concept
posifts that the abstract growth of all things is driven by
the vital force and creative evolution. Bergson’s philo-
sophy emphasizes that the growth and development of
life are propelled by an intrinsic drive towards creativity
and adaptation. The philosophies of both Nietzsche and
Bergson have profoundly influenced global civilization
since the 19th century and continue to do so.

Recognizing the mechanisms of driving force in
promoting sustainability in Thai handicrafts, the Sustain-
able Arts and Craffs Institute of Thailand (Public Orga-

nization) has studied the philosophies of Nietzsche and
Bergson. Additionally, the Institute has integrated the
management theories of Stephen P. Robbins and Mary
Coulter’, renowned experts and authors of comprehen-
sive management planning literature widely used in the
business world and academic institutions globally. Their
works provide accessible explanations of management
theories and principles.

Based on these insights, the Sustainable Arts and
Crafts Institute of Thailand (Public Organization) has
formulated principles to drive the Thai handicraft sec-
for, emphasizing creative strategies and management
systems. These principles are divided into three main
components: Planning and Goal Setting, Execution (the
process of implementing plans into action), and Evaluation
and Improvement, which help the Institute understand
successes and address challenges.

To effectively drive the Thai handicraft sector, the
Institute has structured mechanisms to support creative
strategies and management systems. These include 1) The
Discovery Mechanism (Discover) responsible for exploring
and identifying Unseen Crafts fo document the value of
national wisdom. 2) The Preservation Mechanism (Preserve)
focuses on conserving and promoting the unique value
of Thai handicrafts (Thainess) to ensure their contfinued
legacy and 3) The Development Mechanism (Develop)
aims af enhancing and strengthening the potential of
Thai handicrafts (Craft Power) to increase value and
competitiveness in the business arena.

These components will be elaborated further in the
following sections, detailing the comprehensive approach
fo fostering a sustainable and competitive handicraft

industry.

"Nietzsche, F. (1968). The Will to Power. (W. Kaufmann & R. J. Hollingdale, Trans.). Vintage Books.
2Bergson, H. (1911). Creative Evolution. (A. Mitchell, Trans.). Henry Holt and Company.
*Robbins, S. P., & Coulter, M. (2018). Management (14th ed.). Pearson
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Discovering Thai Handicrafts Yet to be Recognized
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Thai arfs and crafts embody diverse wisdom and cultural heri-
tage from both royal and local origins. While these handicrafts were
initially designed for everyday use, evolving lifestyles have made
specific applications lack opportunities to evolve.

Thai handicrafts serve two primary purposes: royal court and
religious ceremonies and household use by locals. “Unseen Craft”
refers to unrecognized handicrafts with hidden elements in their
creative purposes. Over fime, the details of these crafts have fad-
ed or disappeared from widespread recognition, along with their
forgotten benefits, leading to a decline in value. Only when later
generations study and build upon these works can their aesthetic
aspects be recognized and evolved for cultural advancement.

“Unseen Craft” is an adjective that expresses different charac-

teristics based on context, which can be briefly classified as follows:”
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1) “Unseen” means something that exists but is hidden in the dark
or unpopular and thus cannot be seen or touched; 2) “Unobserved”
means something that may or may not exist, including something
that no one has ever seen or experienced before in any way;
3) “Unnoticed” means something that exists but is left behind,
ignored, not mentioned, or remembered; 4) “Invisible” means
something that exists and is beyond human perception, as well
as not appearing visibly and disappearing without a trace; and
5) “Unperceived” means something that exists without facilitating
awareness, fangibility, or understanding of its existence.

The various contexts of “Unseen” reflect the appearance,
identity, and situation of handicrafts, leading to new discoveries

of meaning as follows:

L aasimsddyad agossay, swuauvic. undumual 30 IWLuU 2567.

Professor Emeritus Vibul Leesuwan, Fellow of the Academy of Arts, Royal Institute of Thailand, Interview on April 30, 2024.
5. as.a@m3 AsuAsINSa, amstussmadaxeaniuuindails:au arusdaunuAald umndnunduAadins. undumual 5 Tauiuu 2567.
Assoc. Prof. Dr. Supavee Sirinakaraporn, Lecturer, Department of Jewelry Design, Faculty of Decorative Arts, Silpakorn University.

Interview on June 5, 2024.
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Invisible Craft: Skills or techniques used so seamlessly that they go unnoticed
by the public, like creating optical illusions in artwork or infricate craftsmanship
that appears simple.

The Carambola-shaped Water Pot: a distinctive earthenware pottery from
the upper central region of Thailand, characterized by its unique details in

both form and function.
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Unseen Craft: Innovative craftsmanship or designs not yet
publicly released, such as art pieces or products created using
new methods or materials.

Krut Yud Nak or Garuda Subduing Naga: a stucco work crea-
ted by molding wet plaster using ancient methods and natural
materials as the main components, such as lime, fine sand, animal
glue, mulberry paper, palm sugar, and shells. These ingredients are
blended until they become a fine and flexible plaster, which is then
used to create the artwork. This highly skilled craftsmanship arises
from the artist’screativity, imagination, and unique skills. As a result,
each piece of work is likely o have a different pattem, as if the

creator’s signature and spirit are embedded into the handicraft.
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Hidden Craft: Abilities or techniques kept secret or generally overlooked, often known

and used only by specific groups or small communities.

a Thai handicraft made solely from auspicious wood. For exam-
ple, the head is crafted from the Indian Coral Tree, and the rim is from cowhide, reflecting
the belief that cows are animals that have been beneficial to humans in their livelihoods.
These choices are rooted in Thai beliefs about auspiciousness and Metta Mahaniyom, or
great popularity. The materials and traditional craftsmanship give the chaplet an appeal
that resonates with the audience’s feelings and emotions.

a wooden craft from the south. The
hunter’s face depicts the Manohra master, a sacred deity believed to influence happiness
and suffering. The Manohra master is crucial in identifying and treating illnesses through
rituals. The mask is made from local materials like auspicious 10 to 12-year-old jackfruit
wood, carved with a small axe into a face shape, and decorated with gold and black
paint. The headscarf features infricate beading. using a special sticky rope coated with

beeswax to keep the threads together.



CRAFT IN THE SHADOW
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Craft in the Shadows: Craffs created in unknown locations, unfamiliar environments,

or with mysterious and complex elements, such as underground art or craftworks done in

secret places.

a distinctive Malay Peninsula
weapon that signifies the owner’s status. The choice of materials suitable for the region
ensures its practicality. Crafted from a piece of local hardwood, the hilt perfectly fits the
blade. The kris’s unique design, resembling a black-capped kingfisher with a curved beak
and fanged mouth, is inspired by the Yaksha, a mythical Javanese shadow puppetry creature
that influenced Pattani’s local art.

Therefore, researching the origins and classifications of arts and crafts is crucial for dis-
covering and exploring aspects that have not yet been fully understood or recognized. This
process enables the systematic management and preservation of knowledge that may have

been lost, allowing for its continuous development.



SEARCHING FOR AND DISSEMINATING KNOWLEDGE

ABOUT VANISHING HANDICRAFTS

FusNAaNTasEnTUAN @S uAaLR0Nss U Ny (@IANNTUYNTL) A
NSALAL AUATUALIAT BNERNTAY LAz NIATRINELATINATIAIL
Aadvinonssulve mimsimunssuugudeyaesdnnug sacit Know-
ledge Tank)’ uslausil] 2559 TnsWannAnan nuasglsznaunisiva
WanngsianuAalinanssuuazadeilsrnaunesulvg Medatiayu
wazseeen MRAANLERLTERTLLAT e LA RN T LRV TAIUs ST

Vv 1 :’/ 1 Gl 1 QIG C a 1
asenquaanariludssme medszind waziAsetnenIuiusiing dwu
unulfimnsszas 5 1 (WA, 2566 - 2570)° TiusnafifeaLtladpang
afauaztenanawimLg mnsinnsTausssy saudeiningiudeya
WenfiuagAadimanssuing fusznaunis yaans uazdeyadun
d‘ Vv o a % Yy YV o v Var
wnendasiuAadvimonssulne Tnetiihvinglisuuidsznaunislady
neaLnensduAnanInlun1sHEn sauteadalanianianisnanm
ludrurnensilingiedaLiinanssunazidumansuihlitiosnn 25 au
siat] saudautamemsvimangassauiuiuaonunisAnsansoe
nsauaugityguiunisaivnisassningliaugunasuaaiu
AuAdauat uazisnisnenen waunsiiffygn 8n1sliTag
wwuauAnluiudy ielulinuAadinanssuuaznatlleanywielyl

1 a £ | v Q‘ =3 = & o a
pgsAalvinanssulunmaziastusn B aumaulssgdrAnylunis
LBNALSTENE DENDARIEINIILENABAINIUATU NTaNBAYINHAIY
‘dﬁ\‘]Lﬂ‘l/m’]‘iﬂl’lﬂ‘vmmﬂﬁﬁmm’]’aill’NLﬂUTﬂﬁiTll dalanialigauls
‘maﬂu“l,ummjul,aqimumemaui‘lﬂam iansy muiwmmau‘hmmm
Feufuaz ﬁumwauaLﬂmmmmmmaﬂwmaﬂﬁummumua i
“Lmiaugmmaiwmum AAN LazsallauiatuRalRan sy
e WikenanlUlunnnguau

nsafagaaininnglifygrdai Aufunisiiausguaies

a o o | a a v a dldﬂﬂ Aﬂl v 1 a s «
HARAuTNUTRgAY Hnaandiile eadepuAuazdnanbalued
wanfumniu g Wnavaussngugnanlunainiuandisesnlluazaing

o v R aa o K P A A VY, s a
neFuilniliiiuganaa AasdinisianFesiinansedndnsolid
Tmusssuitwenivguaaesitfyyr auaainnsldau
o & = o6 v a | v a o <
Ailtpunn dsrlanildaesiivainvats AuAAuLEASuT uaz

ﬂl % s I o 4‘ v @ 1 I 4‘
nsepnuuuiiuadeaugiull el A’ iy “Feesnn”
ALATRYALUAZNTZIAUNTNEAIIAANYuILUaz s luTiastiuily

The Sustainable Arts and Crafts Institute of Thailand (sacit)
preserves, promotes, honors, and networks with Thai craftsmen.
Since 2016, sacit has developed the sacit Knowledge Tank’
database, enhanced entrepreneurs’ potential and support-
ed connections with the economy and cultural tourism. The
sacit 2023-2027 Action Plan® includes creating and fransfer-
ring knowledge, managing culture, developing a database,
boosting entrepreneurs’ production capacity, creating market
opportunities, honoring craft masters and heirs, and developing
joint courses with educational institutions.

Passing down local wisdom involves raising awareness
among younger generations about hidden values, methods
of sharing knowledge, and the use of fraditional materials
fo preserve handicrafts and arfisanal skills. Craft masters in
each locality serve as essential sages who orally transmit their
expertise across generations. Demonstrating craftwork offers
a fangible way to fransfer wisdom and provides a nearby
learning resource for interested individuals and community
members. This encourages people to research both high-class
and local crafts, cultivating values, feelings, and appreciation
for Thai crafts, which can become deeply rooted across all
groups of people in society.

Creating new value from traditional wisdom involves
showcasing the worth of products through materials and skilled
artisans. This creates a unique value and identity that caters to
different market segments and shapes new perceptions in the
digital age. Storytelling should demonstrate cultural identity,
highlighting the value of wisdom and diverse functionality
while considering quality, product value, and modern design.
This approach reveals “value” through “stories” that originate
from raw materials and production processes deeply rooted

in the community and local sages.

% sacit, stwNuMsAItUNUUsSENUIUUSIUNEU 2558.
sacit Annual Report 2015

“sacit, dounwudgudinisszu: 5 U (W.A. 2566 - 2570).
sacit 2023 -2027 Action Plan
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once popular among the Thai upper
class, showcase high-level artisanry through their complex process in-
volving more than ten steps. The beautiful designs highlight the artisans’
expertise in carving shiny shells. These pieces, once used to decorate
temples and palaces, are now hard to find. Adapting them as deco-
rative or small-scale items, like silver niello hairpins with ancient carved

patterns, allows for new uses and prevents the craft from disappearing.
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Nakhon Si Thammarat’s Nielloware Bowl Set: a large bowl
and tray showcasing delicate hand-carved patterns filled
with a black lacquer finish, following the traditional style of
Nakhon Si Thammarat’s nielloware craftsmanship. The intricate
design features a traditional motif of cotton leaves, further
embellished with silver niello inlay. This exquisite artistry can
easily be adapted into practical products for everyday use,

special occasions, or cherished gifts.
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Tai Yuan Tin Jok Fabrics from Mae Chaem district: Known for their narrow Tin
Jok patterns and central diamond-shaped motifs, these textiles typically feature a
red bottom edge. For nobility or the wealthy, silver or gold threads are sometimes
incorporated to enhance beauty and signify social status.

Rare Thai woven textiles display each region’s unique identity and techniques,
with distinctive silk, thread, and weaving styles. These valuable cultural heritage

pieces may include never-before-seen pattems.
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Northern Thai (Lanna) textiles, especially from the Tai Yuan
and Tai Lue, consist of three parts: a plain waistoand, a pat-
ferned middle skirt section with vertical or horizontal designs,

and an intricately tapestry-woven lower border.

Isan fextiles, typically made after the harvest season,
using cotton and homegrown silk, include well-known patterns
like Mudmee (ikat) and khit tapestry weaving. Ethnic groups,
including the Phu Thai and the Tai-Lao groups, still weave

fabrics today.
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Hol fabricis a Mudmee or ikat silk fabric of the Thai-Khmers in Surin
Province. “Hol” refers fo the process of creating patterns by tying and
dyeing silk threads before weaving. It corresponds to the Thai “Pha Poom,”
Lao “Mudmee,” and Indonesian Malay “ikat.”

In the Siamese court, Poom fabric had borders and fringes. Men wore
“Hol Proh,” while women wore the striped “Hol Srey” or “Hol Sarai” cloth.

Hol Proh is now rare and little known.
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Central Thai textiles were introduced by

Tai-Lao groups (Tai Yuan and Lao Song) who
migrated from Lan Xang during the early
Raftanakosin period. They brought their
weaving culture, which spread and gained
popularity. Examples include Tin Jok fabrics
in Sukhothai, Uttaradit, Uthai Thani, and
Ratchaburi, featuring a waistband, body,

and lower border. As these cultures spread,

they became popular among the surround-
ing Thai people.

Laplae Fabric: The Tai Yuan, particularly
the Thai Phuan who settled in the central
region, continue fo weave fraditional textiles.
In Uttaradiit’s Laplae District, their distinctive
woven skirts feature horizontal or small raised
patterns in solid colors, with monochromatic

tapestry weaving extending to the hem.



“hiufuandutalumne miullaedumudnus
fndulusnas fdufludusiuln Gusmanszsen)
anannsenamutendnuallneeiy faufuanaes
mm“lmamuﬁmg 150 Tl fhiuszanansanementit
Aviaeathifinnednsn vide aemeniAtz” dauan
azanlnumandauiudussdafiuananeiaunes
Funaraiy

Ancient Laplae Tin Jok Cloth: With a two-tiered
waistband typical of ancient cloth, the body boasts
the Tai Yuan signature squirrel tail pattemn featuring
long stripes. In Tai Yuan Tin Jok cloth, which is over
180 years old, the body is adorned with “Dok Kia”
tapestry-woven yellow floral motifs. The lower border
showcases a multicolored silk tapestry on ared back-

ground, a traditional inherited pattern.
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Southern Thai textiles, influenced by
ancient maritime trade and cultural ex-
changes, include diverse local weaves and
imported printed fabrics. Highlights include
Nakhon Si Thammarat’s exquisite brocades
with delicate silk patterns for the upper class
and Indian-influenced “Pala-nging” prints
used by Muslim communities in Pattani,
Yala, and Narathiwat. Preservation efforts
focus on reviving southern brocades like Na
Muen Si weaving in Trang and Phum Riang
fabric in Surat Thani.

Phum Riang Fabric: Known for ifs
beautiful, unique pattems, this fabric was
historically reserved for the upper class.
Raised floral designs were woven with silk,
silver, or gold threads, blending cotton and
silk. Cotton was used for daily fabrics, while
silk was reserved for important occasions.
Phum Riang weaving in Surat Thani’s
Chaiya District has been passed down
by Thai Muslims descended from Malay
people of the Indonesian archipelago
who migrated from Songkhla, Pattani, and
Syburi, Malaysia, bringing their weaving
techniques. The tradition continues through
observation, memorization, and hands-on

practice.
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THE STRENGTH OF TRADITIONAL

WISDOM IN HANDICRAFTS
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Discovering the meaning and extending unseen crafts
offers numerous benefits. It involves using creativity from
the original work, innovating, or applying new materials to
create something novel within the traditional to increase
product value. It helps locals recognize their unique culture,
leading to broader dissemination and exchange, potentially
reviving cultures and traditions and creating businesses and
economic growth. The market and society gain access to
new products, fostering economic sustainability. People
understand and respect their community’s cultural wisdom
and roofts, allowing Unseen Craft to demonstrate its Unseen
Power, expanding info Thailand’s education system, and

creating balance and sustainability in all aspects of life.
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Rare traditional household items, such as small woven bamboo baskets,
spider-legged wicker baskets from Lopburi province, and the Tai ethnic “gub gab”
headwear resembling an inverted bamboo leaf hat from Mae Hong Son province,
exemplify craffs used for carrying personal items, food offerings for ceremonies, or
as collectibles appreciated for their ancestral artisanship. These heirlooms passed
down through generations, are valued by those who incorporate them into modern
home decor or adapt them for contemporary use, allowing the culture to persevere

in a new form, even as their original functions evolve.
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Adorned with Krialb-mirror tessera, this scaled-down replica of the figure-
head from King Rama lll’s royal barge, Narai Song Suban, is crafted from paper. It features an
intricately sculpted headdress and a face embellished with blue Krialb-mirror tessera meticu-
lously cut info small diamond shapes fo conform to its confours. This specialized craffsmanship
deserves to be passed down to future generations of interested individuals and designers.

The Kriab-mirror tessera is a product of the wisdom of past generations and the science
of the Raftanakosin era. These tesserae are fraditionally cut info hexagonal shapes, adoming
temples and royal pavilions. The antique “yok” glass decoration technique has been seam-
lessly integrated into modern life through glass vases adomed with Kriab-mirror tesserae. The
valuable production process involves melting lead mixed with white clay and mineral pigments
from various ores, resulting in malleable soft glass. When this material is combined with the
“kledtao” (turtle scale) pattern and multi-colored glass cut into petal shapes to form a floral

design with a central focus, the result is a unique piece with distinctive character.
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Thainess: Preserving the Thai Identity that the Thais are Proud of
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RECOGNIZE, PRESERVE, AND TAKE
IN THE THAI IDENTITY
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In today’s world, where technological advancements have
fransformed the way of life for people worldwide, the perception
of Thai identity among the new generation has shifted. As a
result, “Pride in being Thai” is integrated into the 20-year National
Strategy (2018 - 2037)' for adjusting values and culture and has
been included in the modern Thai education curriculum.

However, despite promoting Thainess af the policy level,
understanding Thai identity and making the younger generation
appreciate Thai art and culture in today’s context requires strate-

gies that respond to current frends to create sustainable change.

PRIDE
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Office of the National Economic and Social Development Board
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unaumual 5 Daungu 2567. Assoc. Prof. Dr. Supavee Sirinakaraporn, Lecturer, Department of Jewelry
Design, Faculty of Decorative Arts, Silpakorn University. Interview on June 5, 2024.



Fostering pride in Thainess is a crucial strategy in encouraging the
younger generation to appreciate and incorporate Thai arts and crafts
into their daily lives. It empowers them to become proud advocates
who share their experiences and promote Thai tastes to a broader
audience. Achieving this requires implementing appropriate commu-
nication strategies across social media, targeted community channels,
and smaller units like family institutions rather than relying on traditional
policies alone.

The Power of Thainess and Thainess Power can be interpreted dif-

ferently. Power of Thainess uses Thainess as a fool in culture, economy,

STRATEGY FOR PROMOTING THE VALUE
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tourism, and diplomacy fo create benefits and value and generate
positive influence on society and the nation, such as utilizing Thai
culture to foster international relations or promote Thai tourism through
Thai art performances.

In contrast, Thainess Power focuses on the inherent strength and
potential within Thai culture and traditions, describing the power that
can be harnessed to create change or benefits in various areas, such
as the potential of unique, high-quality Thai weaving or applying Thai

philosophy fo develop a sustainable soc:ie‘ry.2

OF THAI HANDICRAFTS

One key strategy is creating a leaming platform showcasing handi-
crafts’ meticulous and dedicated production process. Sharing stories
behind the work of master artisans, master artisans, their heirs, and sacit
members who are Thai craft entrepreneurs can instill pride and cherish
the wisdom passed down through generations. Promoting networks or
handicraft hubs that unite skilled artisans fosters knowledge exchange,
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continuous development, and solid artisan community relationships.

CONTEMPORARY TASTES IN HANDICRAFTS
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Taste and the promotion of creative thinking in interpreting Thai iden-
tity through product design can be seamlessly integrated by conveying
the value and knowledge of the products through all six senses: sight,
taste, smell, sound, fouch, and most crucially, the emotional connection.
By exposing people to the background of each locality’s handicrafts, a
genuine appreciation for their value is nurtured, encouraging enthusiasts
to cherish these items more. The emphasis should be on the artisan com-
munities who pour their hearts into their work, knowing the importance
of their contributions. The process of making community-crafted textiles
and Benjarong ware, from caring for the raw materials to the detailed
production methods rooted in local knowledge, showcases the artisans’
commitment and talent. When these handicrafts gain popularity and
are used in significant events or rituals, it is a way of showing respect

and giving recognition to the artisans who created them.

* CEA outlook Juns:iidaunAcifisugnoasiassA unsiAu - daungu 2562: https://www.cea.or.th.
CEA OUTLOOK: Keep Up with the Creative Economy Future Trends (January - June 2019): https://www.cea.or.th.
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When Thai wisdom is valued and appreciated, it becomes possible
to harmoniously combine traditional knowledge with advanced material
development and production techniques. As consumers confidently
showcase and take pride in these products, it can drive the long-term

growth and evolution of the Thai handicraft industry.
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While preserving traditional production methods,

the simplified design and reduced intricacy make it accessible to a

wide range of users, including households and new markets such as

tourism and hospitality.
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The Thai spirit shines through, seamlessly integrating info
everyday objects. Intricate designs once created for the palace
have been adapted to modern times, preserving their beauty
in new contexts. Inspired by traditional Northern Thai lacquer-
ware, the Thai-patterned lacquered bicycle exemplifies this
by modernizing the classic style while maintaining the original

patterns and techniques.
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Benjarong Ware, a Thai handicraft reflecting high-level
artisanal skills, derives its name from “Benja” (five) and “Rong”
(colon), referring to the five-colored enamel used: white, yellow,
black, red, and green or indigo. This wisdom passed down since
the Ayutthaya period, maintains the intricacy and pattemns from
the reign of King Rama II, which have nearly vanished today.
These include Thepphanom, Phum Khao Bin, Thep Chum Num,
and Krut Yud Nak patterns.
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Benjarong, now more acces-

sible to younger generations, can
be adapted for daily use as jewelry,

brooches, and small utensils.
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The ancient art of gold embroidery has been
adapted into contemporary decorative products
for daily use. New designs preserve the intricacy
and unique character of fraditional Thai emibroi-

dery while updating patterns for modern tastes.
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Incorporating traditional pattemns intfo new
products creates a unique identity for entrepre-
neurs. Combining these patterns with other mate-
rials in the design process further differentiates the

products and adds distinctive highlights.
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The Ancient and Auspicious Order of the Nine Gems: a monas-
tic rank accessory adomed with colored stones, glass, or precious
gems like rubies and diamonds, beautifully aranged together.
Buddhist monks from the Supreme Patriarch down to the Phra Khru
in Bangkok are granted the Royal Grace of receiving the Ancient
and Auspicious Order of the Nine Gems with colored enamels in

quantities corresponding to their monastic rank.
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Weuunraianssulnginnsiwal Empowering Thai Handicrafts
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The promotion of Thai handicrafts is a key government strategy aimed
at stimulating appreciation for Thai products by highlighting the potential
of local craft makers. In 2023, handicraft exports from Thailand reached
a significant value of 340,820 milion baht', with major markets including
the United States, Hong Kong, Japan, Germany, and the United Kingdom.
This thriving handicraft industry serves as a powerful tool for increasing
income generation and distribution opportunities among craft makers
across the country. Moreover, it enhances the preservation and dissemi-

nation of fraditional knowledge and wisdom, ensuring the sustainable

existence of these crafts.

CREATING THOUGHT LEADERSHIP AND ACCEPTANCE THROUGH VALUES AND CULTURE

Uszinalnealuduiun 40 a1 193 nquilszinaitinsgalaad

AZULLUGIATUATTENTRIEAL TAILSITU UaTNITEUFNEUTAN NI
< Y e KX v oa | o I el v o 2

Azuuunsdaansliiudedanng o vausdieglununnsioniulge
AufluiunteanudAglunissaudionusznineigunaiuenaulunig
v | vaa a v ﬂlﬂd‘ = 1 v v a s
asanmniadudiangwasunidadaseguar launAad Tausssy
Widnauauliansnassrinalsnalaas

frnunsilgdnuniundeumenuAadiinanssuvinlalnenisaia
wazdadsudapulndsatiausiy AenisasaanULtiauleasznIngann
fuagtiu nshesdanugaarunlimuiunatiauazuinnssuln g
QI Vv bl Q‘Q | % o = 1 . « Vv
ivaadweidiientimuiuendnuaiiazinuamalssifmand aiw
PuALLAZIATRINEEAS9asTA nsainrurueeulatviairsalnaues
a  a) 1 sy 4' 1 v a a 1 o v a
Aatluuazanllaivauiviiunanug wata uazuwiAnlvde vilmiAn
nisuanilasulasiauninee Uiy daasunisidiusiuunddany
NNFAAUTINTTANTTUAMNANLELD UazdnnangsuviliLlsyanuilausiy
Tumsadwassa ilifnanudeulessnindatiy e wazquau

v K| v v dl dﬂld v a

narindegaulinengalugaiine nsldmalulaguaznisnain
aaulall nisldunannasusaulatiiiainaunsiazanrineuilie
o v v KR v d‘ v X QI v Qs Ny
vinlvianusadndedauuaznainiiniiean audiagnAeeuiuluiliie
wazAuA1 Asdignisiuiuazinmiaunin nsduguninias

a o v el Sl 1 4‘ sl Yo

wmsglunszuounisuds vinlinutledanuindetauazlisunis
gausulussAudIng

Thailand ranks 40th among 193 countries in attractiveness,
owing to its strong people’s values, culture, and heritage con-
servation. However, efforts to communicate these strengths
effectively need improvement’, This underscores the impor-
tance of collaboration between the government and private
sector to solidify Thailand’s image as a leader in arts and
culture. The path foward a handicraft-driven society involves
several key steps, including promoting a shared taste by con-
necting past and present; applying fraditional knowledge
with new techniques to create unique, historically valuable
craftsmanship: building online communities of artists and
craffsmen fo share knowledge and foster collaborative skill
development; promoting social participation through exhibi-
tions and activities; and establishing connections between
artists, artisans, and communities. Technology and online
marketing are the easiest ways to reach people, with online
platforms enabling a broader audience to recognize the
craftsmanship and value of crafts, leading to quality develop-
ment and maintenance, emphasizing production standards,

and making crafts credible and internationally recognized.

tasUsrgnumsdoanfadiaanssulnggadidouunsialg 2567, daonuuduiasufiadircanssulng (@JAMSUMIBU). www.sacit.or.th.
Summary of Thai Handicraft Export Report for January 2024, The Sustainable Arts and Crafts Institute of Thailand (Public Organization).

www.sacit.or.th.

251901U MAY THE SOFT POWER BE WITH YOU. rth 12, dhtdniuddiasuirsugnoadilassa (aJAmsumisu), 2567.
MAY THE SOFT POWER BE WITH YOU REPORT, page 12, Creative Economy Agency (Public Organization), 2024.



EXPORTING CULTURE THROUGH THAI HANDICRAFTS
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The growth and development of the handicraft
industry are considered crucial for economic,
social, and cultural development. From 2022 - 2023,
sacit has expanded opportunities for selling Thai
handicrafts to generate income for local people,
communities, and entrepreneurs. Initiatives like
exhibitions, e-commerce platforms, and distribution
poinfs at airports and shopping centers have
created a value of 507 million baht, expected to

reach 550 million baht, promoting the handicraft

business and distributing income nationwide’.
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made from natural materials such as water
hyacinth and sedge. play a crucial role in
cultural export by capturing consumers” hearts.
These lightweight, spacious, and functional
products are easy for consumers to purchase

for themselves or as gifts, making them perfect

for sharing culture with various age groups. el ————
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* annduduiasuAadraanssulng (2JAMSUMBU) 2565. www.sacit.or.th.

The Sustainable Arts and Crafts Institute of Thailand (Public Organization) 2022. www.sacit.or.th.
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A concrete example of this extension is the Harmony
Bicycle, which combines traditional Thai craftsmanship with
modern design. Skilled artisans adorn the frame with gold
lacquer pattems and the handlebars with simplified pearl
inlays, adding luxury and value while catering to export

and mass production.
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To extend traditional crafts info new
narratives, artisans apply infricate mother-
of-pearl inlays to everyday objects like
plastic stools. By bringing these distant
techniques closer and making them more
accessible and practical, this approach
enhances the value and beauty of these
items, creating visually striking pieces that

showcase the artistry of Thai handicrafts.
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Mudmee Silk Fabric with the Nak
Chom Suan (Nagas in the Garden)
pattern Isan intricate floral motif in-
geniously intertwining mythical Nagas

with rosewood stems and flowers.




MEASURING SUCCESS IN CREATING THAI TASTE
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Traditional Benjarong ware has been redesigned,
changing its look and use while keeping the heart of the
craft. Thinking differently has led fo products with a new
perspective, explaining tradition in a way that aftracts
new customers. Benjarong-patterned headphones are a

good example of this, with a unique, easy-to-use design.

Thai faste refers to the country’s ability to persuade
people through its values and culture. Handicrafts play
a crucial role in the “Creative Economy” policy, which
focuses on leveraging unique strengths in culture, lifestyle,
and wisdom to create differentiated products. Success is
measured by consumer response, influenced by factors
like mindset change. cultural relations, and political and
economic relations.” These elements make handicrafts ac-
cessible and appealing. Defining the target audience and
business direction leads to consumer-centric development
that meets design and usability needs, enabling products to
compete effectively and build a positive image.

Rapid social and economic development, along with
technological advancements, has led to the adaptation of
traditional craftsmanship for modern times and increased
accessibility. Influencer marketing, where celebrities pro-
mote products online, has also had a significant impact,
creating a trend and boosting orders.”

In summary, adapting traditional wisdom for modem
daily life creates taste, positive atfitudes, and pride in us-
ing handicrafts. This strengthens Thai taste, which is driven

by handicrafts, and combines identity with creativity and

innovation for sustainability and international recognition.

“dhunnssunsnis 1, dnnuiavismsacian. 2566. www.senate.go.th.
The Bureau of Committee 1, The Secretariat of the Senate, 2023. www.senate.go.th.
“Usmnmdissneoaulad, 2566. https://www.prachachat.net/local-economy/news-1326430.

Prachachat Business Online, 2023. https://www.prachachat.net/local-economy/news-1326430.
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Traditional leatherwork has been
fransformed by incorporating Thai
identity based on the detailed pat-
terns of banana leaf and nipa palm
leaf dessert holders. By turning these
designs into fashionable leather
bags, this change attracts a new
group of people who appreciate
fun and cheerful designs that fit

today’s world.

By developing natural materials in
unique, fun ways, they become more
vibrant and tfranscend their original
image. The Bulrush Speaker, a new
form of woven speaker, builds on the
intriguing qualities of bulrush fibers.
Incorporating the pop culture style of
the Sound of Isan music, it features
gradient dyeing, alternating weave
patterns, and bulrush fibers twisted into

strands and woven with a steel frame.
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Nielloware and ancient Damascene bracelets
are inherently striking and beautiful with their intricate
craffsmanship. Updating the design to a more modern
appearance that appeals to various ages allows these
accessories to be wom daily, which is a crucial factor in

consumers’ purchasing decisions.

SACIT CRAFT POWER 2025



mnmaﬁ'ﬁaﬂu%ﬁmﬂ'w@maam uluuia 1ﬁaam1dﬁﬂqqﬁmwﬁ
fiauATIUANEUAUIARINTINUUIAN JmTngasenil yvieaiienludamin
wezupseagseuazinadnwasladaaiine vinlidmeaiavauandy
mLﬂuﬁiﬁ'ﬂLLﬁﬂﬁ%’mmuﬁﬂu aSausansziienuasyinliiAnanudnlaly
SaamsUsumlidniunssua fhud ey u,m'miﬁmﬁﬂi:ﬂ@uﬁlumudﬁﬂﬂ
. msvimanafisetilas nnsuenianEessauariunaesdudilidaiau
muﬁqmiﬁiaﬂamiﬂé%uﬁﬁ'uqL‘W'mﬁuﬁw anshathay @efiuazaes
IndsintnuRarnonssuTiuesdsnaumananinsnarausafumalalu
Atlay sateulndliiutinlne a'qnhu“l,ﬂﬁqmjnﬂuﬁau’lw"luuwsﬁl'u‘lﬁumm
ﬁﬁLLa:muaaﬂLLuuﬁmau‘hwéﬁuﬁﬁqmﬁﬂﬁu quiiafluandnuilunuyues
punuazausovigulinuniamazveauldlalunniu

Artist Lalisa Manobal recently wore a Mudmee indigo cloth featuring
the Kho Nak (Naga Coils) pattem from Ban Na Kha village in Udon Thani
province while visiting Phra Nakhon Si Ayutthaya province. Her social media
posts have sparked renewed interest in this unique woven design. Adapting
to trends is essential but should be accompanied by other elements, such
as consistent marketing efforts. Clothing and accessories that prominently
feature craftsmanship can inspire new perspectives, values, and tastes in Thai
textiles. Such items resonate with fashion enthusiasts seeking contemporary
fabrics and designs, allowing them to develop a unique identity and wear

these pieces for any occasion or as daily attire.
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The On-Son Stool stands out in the market by incorpora-
ting functional features inspired by a popular Nakhon
Phanom tradition of paying homage to eight birthday-
corresponding stupas. Adapted from streetside noodle
vendor chairs, the stool’s design elegantly integrates the
tiered stupa form while offering enhanced versatility through

hidden inner cushions.
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The guru brainstorming
session organized by the
Sustainable Arts and
Crafts Institute of Thailand
(Public Organization)
on 8 May 2024 at Siam
Hall, Eastin Grand Hotel
Phayathai

SACIT CRAFT POW

SACIT THE FUTURE OF CRAFTS : GURU PANEL
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Setting a clear direction and
identifying frends for Thai crafts that
align with goals is crucial for overall
development, from upstream to
downstream. This includes product
design, craft production methods,
marketing strategies, distribution, and
consumer perception. All of these
require long-term planning and
support from all parties involved. As
a result, brainstorming with experts
from various fields and industries
related fo Thai crafts is another way
for the Sustainable Arts and Crafts
Institute of Thailand (Public Organi-
zation) (sacit) to create guidelines
and build knowledge that can
effectively help craft makers and
entrepreneurs. This allows them to
accurately respond to global market

trends each year.
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Professor Emeritus Vibul Leesuwan,
Fellow of the Academy of Arts, Painting

Division, Royal Institute of Thailand

Mr. Meechai Taesujariya,

A National Artist in Visual Arts (Weaving),
the Master Artisan of Thailand 2016 (Kab
Bua Fabric), and an artisan successor
carrying on the unique tradition of weaving

Kab Bua fabric from Ban Khampun

Ms. Cholada Siddhivarn,

Director of the Policy and Planning Group,
Tourism Authority of Thailand (TAT), and a
promoter of community-based tourism for

conservation

Mr. Phitirat Wongsutinwattana,

Head of the Community Based Tourism
Enhancement Division, Office of Community
Based Tourism, Designated Areas for

Sustainable Tourism Administration (DASTA).

M.L. Pawinee Santisiri,

Managing Director of Ayodhyatrade (93)
Co., Ltd. and Sahacha (1993) Co., Ltd., and
a designer who has been running and
developing a Thai crafts business for a
long time.

Dr. Sirikorn Maneerin,
Director of the Institute of Thai Artisan
Studies, Thailand Academy of Social
Sciences, Humanities, and Arts (TASSHA), and
an advisor to the Sustainable Arts and Crafts
Institute of Thailand (Public Organization)

SACIT CRAFT POWER 2025

Assoc. Prof. Dr. Supavee Sirinakaraporn,
Lecturer, Department of Jewelry Design,
Faculty of Decorative Arts, Silpakorn
University, and a Thai jewelry designer
who has elevated Thai jewelry to an

infernational level.

Dr. Pairoj Pittayamatee,

Lecturer, Department of Visual Communi-
cation Design, Faculty of Decorative Arts,
Siloakorn University, and an expert in “Thai

Tone” colors.

Mr. Asa Piwkhum,

Director of Business and Innovation
Development, Creative Economy Agency
(CEA)
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“The roots of craftwork lie in creating
things for everyday use. But as industrialization
has taken over, these crafts have become
more and more distant from our daily lives.
If we want Thai crafts to grow sustainably
and succeed in the global market, we need
to bring them back into the lives of today’s
consumers. However, this market still has
many limitations, such as the inconsistency
between production quantity and production
time, which requires many sectors to join
forces in fostering collaboration.”

From this brainstorming session, the key
points that can be used to develop further
and determine the direction of Thai crafts

can be summarized as follows:

1. Disseminate knowledge from craft makers. For example, researchers
can gather knowledge from master artisans and share it online and
offline. They can also pass on forgotten crafting skills to artisans or young
people to develop their expertise for sustainable business operations in
those crafts.

2. Use a simple image as a representative fo connect with young and
international customers.

3. Highlight the value of handicrafts fo elevate their perceived value.

4. Create a culture where people pass down valuable handicrafts
for their sentimental value from one generation to the next.

5. Encourage collaboration in the production process to share
knowledge about materials and processes and facilitate exchanges
of ideas between buyers and producers to create products that meet
market demands.

6. Focus on building a community of handicraft enthusiasts. sacit
organizes meetings for networks of entrepreneurs from different regions
to share knowledge and capabillities in craft product making.

7. Organize activities fo create experiences for tourists who visit
community areas, allowing them to try making handicrafts themselves
to understand the production process. This creates an impression that
leads to a decision to purchase craft products and, ultimately, the
sharing of stories with the outside world.

8. Encourage craft makers to be creators-users and fashion
representatives, especially for products that combine modemn designs
with traditional production methods. This approach can help promote
the acceptance of handicrafts as everyday items and make them more

accessible to everyone.

Ms. Naruedee Phurattanarak
director of research and development
for artistic products at the Support Arts

and Crafts International Centre of Thailand (sacit)
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“Ensuring the survival of handicrafts may seem like a challenging
task, but these crafts possess a unique charm and are very
appealing. As an academic, | can see the wisdom embedded
in each piece, which may not be apparent to others. For instance,
the *Ma Tor,” a traditional water-drawing basket from Southern
Thailand crafted from Areca palm sheaths, shows the local wisdom
of utilizing locally sourced materials to create practical and
valuable objects specific to each region.

“The true appeal of collecting crafts lies in understanding the
materials used, the stories of how they were made, their level
of intricacy, their functionality, and the inherent wisdom they
embody. When we understand the history and knowledge that
goes into these crafts, their value is significantly enhanced.

“We can disseminate and promote knowledge about Thai
crafts through various media channels to raise awareness about
this wisdom among contemporary audiences. In the past, there
was a felevision program called ‘Thai Word of the Day.” Similarly,
we can introduce a ‘Handicraft of the Day’ feature to bridge
the gap between the past and present, making the public
much more familiar with these crafts.”
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Disseminating the Value of Crafts Through
Channels Connecting the Past and Present
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Professor Emeritus Vibul Leesuwan,
Fellow of the Academy of Arts, Painting Division,
Royal Institute of Thailand
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Incorporating Craftsmanship as Part of
the Education System to Preserve Vanishing
Cultural Heritage
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Dr. Sirikorn Maneerin,

Advisor to the Sustainable Arts and Crafts Institute of

Thailand (Public Organization) and Director of the Institute of

Thai Artisan Studies, Thailand Academy of Social Sciences,
Humanities, and Arts (TASSHA)

“91nn19iaululensAnEuazyinannTutsAativiasiu
<y ﬂq" dl s s (=3 I 1 a 9 v Q‘
waull ArauAquUNui 40 4anin unrAadviasiuly
| Q‘ U v ql N v IS
VAE 9 @197 nunsangiadsnaudnegen 656 U waaluiinig
auauasannug gnviauiluesniudunen faqliuszuunig
=3 I a A o A a
AnsnndingliAsgussImnidunisvinenutlianag iy
v QI % < dJ o vV @ | a
viasiuliluaniudnm awinlmianmislnaanngiffynilu
a Qs 4?/ a @ 1 a o6 YV o Qs
nuAadinanssuunauldan aontuansralliaiudndny
s -~ 1 | ] (=3 YV o Ao <~ a
Aunsduanullgausulung Aezlinidenanzicengiidygn
v ﬂl dl | v <X 1 G I
AUNLAENABNTgYMIEIINeAANNLATENaLTY uafiling
wnfunmiiseuldn g asardnaranulrsanuuieiy 1y
Yidngms Train The Master ATUNUTRANTSY VFanANgms
Learn from Craft Maker ng1zaumantnananiuvinlulasy
<~ | <~ ] a | S a =3
nsAuRaviTadasl Ly andwdnaufazgyllanndszinalne
a ) 1 Q‘ v 1 v 1 S
meludul wnienauazdaansliausugnuaiudinanamnig
NUFRONTTUTAUNAR REIAILANLAZATELATILAR AUNAR
1 el @ | | v
apenaiianunasllnelan”

“Through my three years working in education and with
the Institute of Thai Artisan Studies across 40 provinces, I've
noticed that the average age of artisans in many fields is
quite high at 65 years old. There is no confinuity of knowledge,
and younger generations are reluctant to inherit these skills.
Currently, Thailand’s education system rarely includes courses
on fraditional craftwork in schools, further distancing children
from the wisdom in handicrafts. The Institute of Artisan Studies
prioritizes passing on knowledge to the new generation. We
have researchers from every faculty choose the at-risk wisdom,
extract the knowledge, and provide training. However, it's not
enough. We are a small organization. There should be many
agencies helping together, such as creating a ‘Train the
Master’ course in handicrafts or a ‘Learn from Craft Maker’
course. Many of these crafts, if not continued or promoted, like
the basketry profession, will disappear from Thailand within ten
years. If we help and communicate to the younger generation
that handicraft careers have a future and can provide well for
themselves and their families, the future of skilled artisans should

be able to continue.”
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“Forty years ago, Ayodha was the world’s first producer of crafts
made from water hyacinth. These products gained immense
popularity and have been exhibited internationally since 1971.
Designers must work closely with local producers from dozens of
villages to develop and showcase their products. When selling
products abroad, it is essential fo speak the same language as
the customers and the products themselves must be able to
communicate in foreign languages.

“Local community members produce according to their
preferences or expertise, as they are unaware of foreign interests
and stories. Designers must examine the materials and traditional
production techniques to determine how they can be adapted and
what can be produced to establish a position in the product market.

“The market should understand that handicrafts are handmade,
and the patterns may vary in size and not be as perfect as desired,
creating a niche market for these products. Moreover, incorporating
the unique ‘Thainess,” interpreted from art, culture, and beliefs, can
further develop ideas and beliefs, and create new products.”
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Understanding Global Tastes, Elevating
Thai Wisdom to the World Stage
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M.L. Pawinee Santisiri,

Managing Director of Ayodhyatrade (93) Co., Ltd.
and Sahacha (1993) Co., Ltd.
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Fostering a Sense of Ownership,
Leading to Pride in Thai Wisdom
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Meechai Taesujariya,

Master Artisan of Thailand 2016 (Kab Bua Fabric)
and National Artist in Visual Arts (Weaving)
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“Fabrics from Ubon Ratchathani Province have been registered as
national intangible cultural heritage items, with more than 17 listings,
including the Kab Bua fabric that | designed in 2000. Kab Bua fabric is
a new weaving technique that was previously unheard of in Thailand. It
combines various weaving techniques, including warp and weft weaving,
the Mudmee technique, which is a technique that Northeastern weavers
specialize in and is rarely found in other regions, as well as the Hang
Krarok technique, which involves twisting two colors of silk into a thread.
Additionally, it uses the Yok or Khid technique, which King Rama V
praised for its beauty. Kab Bua silk is Thailand'’s first fabric to combine
these four different weaving techniques in one cloth.

“The specification of certain patterns in the weaving of Kab Bua
fabric is not infended to diminish the value of the weaving wisdom and
techniques. Instead, it aims to simplify the complex fabric patterns that
can make the fabric appear too pretty to be functional. This is done to make
the fabric more practical for consumers and increase its accessibility.

“Kab Bua fabric has been registered as a national intangible cultural
heritage item due to the sense of ownership that the people of Ubon
Ratchathani have preserved in the fabric patterns. To pass on this wisdom,
Anuban Ubon Ratchathani School has campaigned for children to
wear it on Fridays. This initiative has resulted in widespread use and a
sense that Kab Bua fabric belongs to the people of Ubon Ratchathani,
who continue to use it of their own accord.”

SACIT CRAFT POWER 2025




*ynaznanivanuiulnelundyuuesininnig diush
uaeiusazineanuivasanuiuingliisissedfaigla
uazinazasmannudAnan ifluiiamislu \usnouiidniy
unnannigasunalainanuilulnafensls ﬁaﬂmqﬁ'ms
SFnannuiulnedassuuamneiinsadyiuinlingeuu
AR auinHLaras1eaTTA %quiaﬁﬂﬁmw’mﬂm:ﬁaqm"’uﬁu
ANLSRETMNIWANULHUG LAY diuntsadsassAiTuidacans
nsldfaanudinadszanddsd sa viednuollnd saudans
as1qutangsn duiflunismesan uAnuue Waun uas
UFuilye maansunisuuniilsslaudldasssiieign1sl§in
Tl deussennaelni fawfunistnongduesTanassuli
fugniunnsiu

“%ﬂﬁﬁﬂ;mmadmia%'maiiﬁwmﬂm%v’aafauwmﬁuyjarfh uslaz
undauiuAmuAfinu Sessaunlsienufiulnedaanudicu
aammé’mr’fvmstﬂﬁ'muﬂmmwaﬁammQ’ﬂummqﬂaﬁﬂ 191
awﬁmﬁnf&“awmyjaﬁﬂ%ﬁw magiiffyguazaunsanin
AadaTiaIadaEsAANATTE”

“If we were to discuss ‘Thainess’ from an academic
perspective, personally, | believe it's crucial to preserve
Thainess while exploring avenues to sustain it. How do we
maintain Thainess? And how do we disseminate this
knowledge? These questions are more critical than ever.
Defining Thainess itself is challenging because preserving
it often requires two concurrent approaches: conservation
and creativity.

“Conservation may involve following traditional pathways,
while creativity entails applying Thai knowledge to create new
forms, tastes, or appearances, including innovating, branching
out, developing, and improving, as well as introducing new
practices to enhance new atmospheres. This extension of
cultural longevity often requires stretching boundaries.

“However, the problem with creativity often lies in its
value. Although creativity may come with inherent value,
if we desire Thainess to endure sustainably and align with
changing fastes, we may need to set aside considerations of
value. Wisdom and creativity, rather than monetary worth,
become the true measures of success.”
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Harmonizing the Essence of Thainess,
Modifying to Embrace New Functionality
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Assoc. Prof. Dr. Supavee Sirinakaraporn,

Lecturer, Department of Jewelry Design,
Faculty of Decorative Arts, Silpakorn University
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Liberating Thai Crafts from Traditional
Constraints to Foster Influential
Contemporary ldeas
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Lecturer, Department of Visual Communication Design,
Faculty of Decorative Arts, Siloakorn University,

and an expert in “Thai Tone” colors.
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“Discussing changes to traditional production methods
with artisans can be challenging. as some types of crafts are
embedded with beliefs, and the artisans may not be willing to
change. However, by collaborating with master craftsmen,
designers can help improve and refine the production of craft
products.

“Incorporating Thai wisdom into design sets us apart in
international markets. The use of colors with a distinctly Thai
identity, known as ‘Thai Tone” or ‘Thai color palette,” featuring
unique names and origins, makes Thai-inspired designs unique.

"It is necessary to liberate Thai craft production from
traditional constraints, whether they are old beliefs or design
patterns, as these limit creativity. One of the missions is to
find new inspiration for designers fo incorporate into their work.
If Thailand can establish a unique color identity for each
province by choosing colors from the Thai Tone palette and
local artisans embrace this idea in their product design,
it could potentially become a soft power.”
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“Tourism resources include social and cultural
capital as well as costs to natural resources and the
environment. All aspects of life, including clothing
or food, reflect the geographical characteristics
of a particular place and relate closely to the local
wisdom of people in that area.

“We must communicate these stories in a simple
way to inspire people’s interest in traveling. In line
with this, the TAT has initiated a project to promote
organic tourism, which is a natural way of traveling
that does not destroy the environment, starting in
Chiang Mai and Phuket provinces.

“The TAT aims to communicate and provide
information about local travel as well as the eating
and living lifestyle that does not harm the environment.
These insights can be integrated with knowledge and
local craft wisdom to enhance tourists” experiences.”
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Reflecting Community Identity Through Crafts,
Paving the Way for Sustainable Tourism
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Ms. Cholada Siddhivamn,
Director of the Policy and Planning Group,
Tourism Authority of Thailand (TAT)
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Crafts: Cultural Capital that Creates
New Experiences for the Tourism Industry
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Mr. Phitirat Wongsutinwattana,
Head of the Community Based Tourism Enhancement
Division, Office of Community Based Tourism, Designated

Areas for Sustainable Tourism Administration (DASTA)
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“Local communities should ensure their products and
activities are well-prepared to accommodate consumers
and promote tourism activities that showcase Unseen Craft.
The current fourism trend, especially in the European market,
considers luxury in tourism as experiencing the authentic Thai
lifestyle in each region. To cater to this trend, DASTA has
searched for communities and found local sages who possess
genuine knowledge and stories. However, what is lacking is
a successor. DASTA must work hand in hand with these local
experts to transform their insights into compelling tourism
experiences and empower them to become skilled story
tellers, or ‘local communicators,” allowing visitors to gain
knowledge directly from the true gurus.

“For an activity fo be considered creative tourism, it must
create experiences that engage all senses, including sight,
taste, smell, sound, touch, and heart. The activity must be
carefully planned to ensure a seamless experience for
tourists. It should focus on how to tell the story, build it up to a
climax, and end with a lasting impression on the community.
Afterward, tourists should be encouraged to purchase
community products.”
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“Although crafts are considered one of the creative
industries, they are not explicitly categorized as a form of
soft power. However, regardless of not being regarded as
such, | want people to recognize that crafts have the
opportunity to blend with all industries harmoniously.

“The creative economy arises from this equation: cultural
capital plus creativity and technology. Regarding the
knowledge of how to make this happen, take the example
of the ice cream with the pattern of the files from Wat Arun’s
prang (stupa). It uses all three elements of the creative
economy. To fully immerse oneself in this experience, it is
recommended to savor the ice cream while standing in
front of the prang, rent a Thai costume for a photo, and
share it on Instagram. This generates income for the ice
cream vendor, the costume rental business, and the
drivers of the cars and boats that take visitors to Wat Arun.

“If we apply the creative economy equation and
incorporate crafts into it, crafts can become more than just
a one-way economic activity. They can add value and
create a value chain of further opportunities.”
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Adding Value to Thai Crafts through
the Creative Economy Equation
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Mr. Asa Piwkhum,
Director of Business and Innovation Development,
Creative Economy Agency (CEA)
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Suppose all sectors persevere and collaborate to develop
their work, beginning at the local community level by researching
and learning from master artisans, artisan successors, and sacit
members. In that case, it will allow Thai craft makers and developers
across various fields to understand Thai crafts’ value better. This
will enable them to build upon that knowledge, adding value fo
crafts and fransforming them into a “Craft Power” - a driving force

propelling Thai society and economy forward.
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